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Abstract

This study aimed to examine the prevalence and marketing mix factors associated with the perception of
treatment rights under universal health coverage among breast cancer patients. The study employed a cross-sectional
analytical research design. The sample consisted of 215 breast cancer patients with universal health coverage
rights at Nang Rong Hospital in Buriram Province. Data collection was conducted using a questionnaire. The research
instrument demonstrated content validity with all items scoring above 0.66, and the reliability of the entire
questionnaire was 0.979. Statistical analysis included descriptive statistics and inferential statistics using multiple
logistic regression at a significance level of 0.05. The results showed that regarding the perception of rights under
universal health coverage among breast cancer patients, the perception of benefits was highest, with 80.00% at
a high level, followed by the perception of barriers at 78.60% at a high level, and the perception of self-efficacy
at 73.02% at a high level. The prevalence of breast cancer patients with high-level rights perception was 86.05%
(95% ClI: 0.80-0.90). The study found that patients who rated service channel factors at a high level were 3.07
times more likely to perceive treatment rights (AOR = 3.07, 95%Cl: 1.22-7.76, p-value = 0.018). Those who rated
personnel factors at a high level were 3.20 times more likely to perceive treatment rights (AOR = 3.20, 95%Cl:
1.09-9.39, p-value = 0.035). Additionally, patients who rated process factors at a high level were 3.70 times more
likely to perceive treatment rights (AOR = 3.70, 95%Cl: 1.60-8.54, p-value = 0.002).
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Table 1 Breast cancer patients' perception of
treatment rights under universal health

coverage (n = 215)

Level of Cancer Patients' Rights

Perception " %
Self-efficacy in treatment rights
perception
Low level 2 0.93
Moderate level 56  26.05
High level 157 73.02
Perceived benefits of treatment
rights perception
Low level 1 0.47
Moderate level 42  19.53
High level 172 80.00
Perceived barriers to treatment
rights perception
Low level 0 0.00
Moderate level 46 21.40
High level 169  78.60
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Table 2 Level of awareness of breast cancer

patients' perception of treatment rights

under universal health coverage (n = 215)
Level of Awareness n % 95%Cl
13.95 0.10-0.19
86.05 0.80-0.90

Low - moderate 30

High 185

Note: 95%C| = 95 Percent confidence interval
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Table 3 Association between marketing mix factors and awareness of rights under universal health coverage

among breast cancer patients (n = 215)

Market mix factors ki il Crude 95%ClI AOR 95%Cl  p-value
n % OR
Services 0.018
Low - Moderate level 25 69.44 1 1 1 1
High level 160 89.39 3.71 1.58-8.70  3.07 1.22-7.76
Personnel 0.035
Low - Moderate level 17 70.83 1 1 1 1
High level 168 87.96 3.01 1.13-8.03 320 1.09-9.39
Process 0.002
Low - Moderate level 46 71.88 1 1 1 1
High level 139 92.05 453  203-10.11 370 1.60-8.54
Service Channels
Low - Moderate level 31 79.49 1 1
High level 154 87.50 1.81 0.74-4.43
Price
Low - Moderate level 39 82.98 1 1
High level 146 86.90 1.36 0.56-3.29
Marketing Promotion and Services
Low - Moderate level 38 80.85 1 1
High level 147 87.50 1.66 0.70-3.91
Physical evidence
Low - Moderate level 29 76.32 1 1
High level 156 88.14 2.31 0.96-5.53

Note: AOR (Adjusted odds ratio) presented as variables in the multiple logistic regression (p-value < 0.25)
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