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illegal advertisings of private sanitariums in Nong Bua Lamphu Province
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Abstract

This research employed a one-group pretest-posttest quasi-experimental design. The
purpose was to examine and compare the knowledge of sanitarium advertising regulations and
attitudes towards appropriate advertising among private sanitarium entrepreneurs in Nong Bua
Lamphu Province, before and after the intervention. The program applied the Information-
Motivation-Behavioral Skills (IMB) Model and was conducted over a 12-week period. The
sample consisted of 32 private sanitarium entrepreneurs selected through simple random
sampling. Data were collected using questionnaires assessing knowledge regarding advertising
for sanitarium operations and attitudes towards appropriate sanitarium advertising. Data analysis
involved descriptive statistics (percentage, mean, standard deviation) and a Paired t-test, presenting
mean differences with 95% confidence intervals (95% Cl). Statistical significance was set at the
0.05 level. The results revealed that the majority of participants were female (87.5%), with
ages ranging from 25 - 58 years (X = 39.22, S.D. = 7.82). Most (93.8%) held bachelor's degree.
Regarding operational duration, 46.9% had been operating for less than 1 year, followed by
25.0% for 1 — 5 years. Post-intervention, the participants' mean knowledge score significantly
increased from 11.38 + 1.62 to 17.28 + 1.19 (Mean Difference = 5.9, 95%Cl [5.2, 6.6]; p < 0.001).
Similarly, their mean attitude score significantly increased from 4.15 + 0.43 to 4.45 + 0.28 (Mean
Difference = 0.30, 95%Cl [0.2, 0.4]; p < 0.001). These findings indicate that the program
effectively enhanced knowledge and fostered positive attitudes towards avoiding illegal
advertising. This program can be integrated into strategies for promoting, controlling, regulating,
and monitoring consumer protection in health services. However, future research should
involve long-term follow-up studies to assess the sustainability of the program's effects and
the entrepreneurs' actual behavioral practices.

Keywords : Private sanitarium advertising, Information motivation and behavior skills,

Consumer protection
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