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Abstract

This research was a descriptive research with three following objectives: 1) to study the needs for
health service utilization and the consumer behaviors of the ASEAN consumers at Yanhee International
Hospital (YIH); 2) compare the differences of the needs for health service utilization and the consumer
behaviors of the ASEAN consumers who had different personal data; and, 3) to study the relation between
the needs for health service utilization and the consumer behaviors of the ASEAN consumers at YIH.
The questionnaires had used as a research tools. The IOC were 0.88 and 0.94 and the reliability coefficients
were 0.89 and 0.91 respectively. The frequency, percentage, standard deviation, simple regression analysis,
one-way analysis of variance and t-test were used in data analysis.

The findings of this research were as follows; 1) The ASEAN consumers at YIH had the needs for health
service utilization at high level (Y =3.60, SD = 0.78) and the consumer behaviors were at high level (Y =
3.62, SD = 0.88); 2) The ASEAN consumers who were different in gender, age, education, and the average
monthly income, had similar needs for health services utilization. But those who came from different ASEAN
countries had significantly different in the needs for health services utilization at p < .05. The ASEAN
consumers who were different in age, education and the average monthly income, had no difference in the
consumer behaviors. While those who were different in gender and ASEAN countries had significantly
different consumer behaviors at p < .05; and, 3) The needs for health services utilization were related to

consumer behavior (Beta = 0.188) that could explain the variance 2.9 percents at p < .05.
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