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Abstract

This study aimed (1) to study tourist behavior, (2) marketing mix factors of senior tourists
using out - bound travel agents’ services, and (3) the relationship between Marketing Mix and the
decision to use the outbound travel agents service among senior tourists. For this quantitative research,
the data were gathered by collecting questionnaire among 217 samples of tourists whose age over 50
years old and had used the service of outbound travel agents in 5 companies. The research
instruments were questionnaire with content validity (I0C) range from 7.33 - 1.00. The data were
collected by purposive sampling. Data were analyzed by frequency, percentage, mean and standard
deviation and the Pearson correlation coefficient (r) method was used to determine the degree of
correlation. The study was found that most senior tourists earned an average monthly income of more
than 35,000 baht. They spend approximately 4 - 7 days traveling, and the average cost of purchasing
a tour package is 15,001 - 44,999 Baht. In terms of marketing mix factors, it was found that the senior
tourists put the greatest emphasis on meeting the needs of the customers and creating the experiences.
And they believe that traveling abroad using an outbound travel agent is much safer than traveling by
themselves, which is the factor that influences their decisions the most. The results of the relationship
analysis between the factors of marketing mix among the senior tourists and the decision to use the
outbound travel agents was found as a positive relationship in every factors. The factors that were
found the most positive are customer needs and experience. It was in a moderately positive correlation
(r = .514). The second factor that was found positive were convenience and responsiveness. There
was a positive relationship at a moderate level (r = .446). The last factors were consumer cost and
exchange value were found a low positive correlation (r = .446). Suggestions from the researcher is
that tourism operators should choose a tourist attraction or accommodations that have facilities to
accommodate groups of elderly tourists, especially for example toilets for the elderly, wheelchair
ramp, etc. and accelerate the creation of senior tourist strategies, as they have a high purchasing power
and will develop to a higher number in the future.

Keywords: Marketing mix factor, Out - bound travel agents, Senior - tourists
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sEfUR (r = .250)

2AUI1BNANITIY
wAnssuNsvieafisamsvieafisvesinvieaiietgengiiliuinsgshatieinsssna oy
Fumsluifientagads Tnalunsidlen Yssanm 4 - 7 Yu Tnenguiiteusazauddn e gemnenissunau
Fasieatulusensuisfid fyuazdmarenisdndulaseniiunisviewdien Bengelusunsuiing
eszinamiamiiuiiudaimiuum aeandesiu uiuni diinw gninsal nemugd wazins
15U 134Na (Narin Sungrugsa Supaporn Plomelersee, &Threerangkoon Worabamrungkul, 2016) na1284
woRnssuestinviesstgengaziinsdudneaeudiegs Sl srernadldlunmseniieauumnnnin
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5 4u wanifudni aandeyadinanisatuayuiuimianisdaaiunisvieniioaves Msvionieanms
Uszinalneg (nvn.) Adiumsverenainnguiinviendieageany (Prachachat, 2019) Snfiauwaliunmaiiiudy
vougeorglulsemalnedanmninaziingdenggeonglasauysaiuuuluasd we. 2567 - 2568 (Sukothai
Thammathirat Open University, 2019) #an1s@neanuduiusseninstladodiulssauniinismainves
tihvisaiinrgeengdumssindulaldiinmsgsiaduisweusema Tandniudideun mousnamsinulu
duvesrnudiiudnuin dndvginasglussiuuunmauazsziuim eils seAuanudiniusidmasionts
dnAnulatsuonmieandaferesdusraumanananaundaiiu anmsfinwnuiy tinvieailergeengilen
Funaiesfisunsiznstnaiuveaiiouvienuiin aonndesiunanisdnuiues daan F3sumsionna
(Ladna Sriampornekkul, 2018) lananaiis Sﬁaﬁi’ﬂﬁ’maaﬂfﬂvimLﬁmqqmqﬁlﬁmmmLaumﬂmﬁﬂﬁalﬁ
Hasoriadumatunguiiieusnnninngudy 4 dnvieadiengeengliieuddgyfugsidiiieaiiannnsa
mufisINsvesgnAuarnsasUsEauMsaidamuduiudideuaninniian fuszneumsiunsviendien
Jemsdalusunsunsvioniienlsifianuvainvats Bavguls Sundsieaiiodlvsl 9 lesanggsengdu
nauAifiuszaumsaliunsviefinum s duTisuenn msadennulanuy Bessaudanlnaids
Hudsddyussnmanilsdinssdulindugiengeanifumaaniien (Patterson, & Balderas, 2018) Bnis
nnmsnease Fmulssdudiafidsmarensdrdulavesinvieafiendugeeny nanfe madumsld
maUszmalagldudnsusemingiinmnasnssmnniinsvieadieafenues andedunusanaiuands
Wudngasengdainuivaisaiulivaondeluddnuasnind dun 0amuninasdoufuniewienuLes
Feaonndastunnuiidvutunudesnsiiuguvesywd (Maslow, 1970) uaziinvieaiieangugsengd
Fuinslduinmsussnitiifienuagmnauienimsvesdisdeauessnedilianumnzaniuriete
YINUBNAEY
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