A9UUsLAUNINITRAIAUSNISNINAADNISANFUTANNANNAUVBIUNTIDILT 8
NVIBRIAUNIEU

nau1d NyuAnd wae unand desnu
81913YIN1TIANTN VDN MALLTITY WMINIRENEE

uNAnEe

ﬂ’liaﬂw’lﬂ%ﬂﬁﬁi’mqﬂizaﬂG"’ﬂum33’5&1 1) ilofnwidnuwauzUszvnsmansiunisieaiisviena
vnLauvestinviesfisfivomaunaiay 2) lielnsgidnlssaunmatnuinisvesinvieaiivafidumna
vipuflgrmemauuay wag 3) WeAnwvunaualunisindulaindfuivemeuiuausesinviesiien
ylny ngusegdlumsfinwadsl Wuinvioadorsmlnefiumeaniememaunauau duu 380 au
nsfnuiiiun1sideideussuna (Quantitative Research) Liudayalnglduuuasuniuuatsla (Close-
Ended Questionnaire) 3tA51¢Widayani8a@ifidanssaun (Descriptive Statistics) Lawn A15aeay
(Percentage) ALade (Mean) wagAauLdesuusnsgu (Standard Deviation)

nansAnwmUIn 1) Tnvieadienfineuuuuaeunidmlnaidumenda 91g 20-29 U dan1unnlan
fimsAnuluszaulsagndniadisumi WuilniSewinfnwuaswinawenau/suine Saladiseld wagdl
31l#/fou 15,000-20,000 U™ 2) WaRnssuMTViBTEEMAUIIEUYRNYiesiBIr I neTivona
vanau dulvgiiinguszasdlunmaiumaviesisrmemeunauaudiulngauladunzia dwilvganin
gndunviesiigamemauiaudn Jssduanudiosnisifefuiedvdnussaumensnainuinig (7p)
fumsindulaiumaionfisvemauisuau Tunmsegluszduann yasiens (X = 3.57 89 X =3.87)
ofiansanusiesu wui duiidanadegegn 1éun sudnuvazmanionin (Physical Evidence) (X =
3.87) 5098931 LA Mundndiaet (Product) (X = 3.86) Aun1sdeLasuniITnaln (Promotion) (X = 3.76)
AIUNTFUIUNIS (Process) (X = 3.75) AUtBIn19n153nT e (Place) (X = 3.73) Auyaaing (People)
(X = 3.69) wagsnuiiianadedeniign fio Funisimunsin (Price) (X = 3.57) uay3) dnvieaileaiiney
wuuaeunudnlngiisesu wgnalunsdndulainafuiinemeuiau Tunms eglusedumn (X =
3.94) Besdrdvanadomaualunsiadulaanuinlties il iousuniunis (8 = 4.07) fufiaves
auey/Audf/aulnddn (X = 4.03) Anumdeuduesrunivug (X = 4.00) @auiine ussenivesdinn
(X = 3.96) ai’wmui’wq@LLazﬁaﬂﬁmﬂLﬂwﬁmwmmmau Wy Julnavisiau (X = 3.95) wiriu Ay
WEouN1aN153u (8 = 3.92) 51efiwn (F = 3.87) Wsludusnaquesiiin (X = 3.86) wavdiuansiAnfinn
(X = 3.83) Auaiu

AdAEY: @uUsEEUNIINITNAINUINIS N1sAnaula WinAsRuYeIinTie s g NI BYIAUIILEL

Corresponding Author: UNE1NAUIA MUANA a19739INI59ANI1TNTTVOUNE AL ITIUTH NI TNEIFENLE
Email: tong-som4@hotmail.com



82

N5ATIBING W InunaunsAvLivsI@
U7 13 aU0ufi 2 (wnunAy - AvinAu 2564)
ISSN 2697-5793 (Online)

ISSN 2673-0952 (Print)

EFFECTS OF SERVICE MARKETING MIX ON DEICISION MAKING OF STAYING OVERNIGHT
TOURISTS AT BANGSEAN BEACH

Kunparee Nunpakdee and Pakamas Chairatana

Tourism and Hotel Management, University of Phayao

Abstract

The purposes of this study were to 1) study the characteristics of demography and behaviors
of Bangsean beach tourism of Thai tourists, 2) analyze service of marketing mix of Thai tourists who travel
to Bangsaen beach, and 3) examine reasons of Thai tourists’ decisions to stay overnight at Bangsaen
beach.

The results were found that 1) most tourists were female, aged 20 — 29 years, single, earned
bachelor’s degree or equivalent. They were students and private sector staff. Some of them were
employed and some did not earn income. Monthly income was between 15,000 — 20,000 baht; 2) Thai
tourist behaviors at Bangsean beach were found that most of them thought that they were likely to
return to Bangsean beach. Most of the tourists had level of need in factors of service marketing mix (7P)
with decision to travel to Bangsean beach in overall, every topic is at high level (X = 3.57 to X = 3.87)
The highest mean scores were found in physical evidence (X = 3.87). Next were product (X = 3.86),
promotion (X = 3.76), process (X = 3.75), chanel and place of selling (X = 3.73), People (X = 3.69) and
price (X = 3.57) respectively; and 3) The level of decision to stay overnight at Bangseang beach in overall

was at a high level (X = 3.94). These can be rearranged from most to least, as follows companion (X =
4.07), special occasion of close friends, important people and themselves (X = 4.03) vehicle readiness
(X = 4.00). Location and atmosphere of accommodation (X = 3.96), the number of holidays and special
activities at Bansean beach such as tradition flow sand Bangsean (X = 3.95), financial readiness (X = 3.92),
accommodation price (X = 3.87), sale promotion of accommodation (X = 3.86) and discount of

accommodation price/ hotel voucher (X = 3.83) respectively.

Keywords: Marketing mix, Decision making, Staying overnight of tourists at Bangsean beach
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