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Abstract

The purpose of this research was to study the tourism promotion for the senior
Japanese tourists market in Thailand. The sample size included 1) a group of 400 senior
Japanese tourists aged 55 years and above by purposive sampling. The collected
information was analyzed by frequency distribution, percentage, average, and standard
deviation. Moreover, the Marketing Mix of the senior Japanese tourists that came to
Thailand were compared; namely, Product, Price, Place or Distribution, Promotion,
People, Physical Evidence, and Process. All the information was examined by t-test
according to their gender, age, and length of stay. 2) Twelve Thai tourism stakeholders
that expertise in the Japanese market were interviewed by semi-structured interview. The
results showed that the majority of the sample size were female, retired, revenue of
about 2,500,000-5,000,000 Yen/year or 750,000-1,500,000 Baht/year, a source of income
from private business, have a bachelors degree, most of them were FITs, travel to
Thailand 2-5 times, stay in Thailand 11-20 days, know information about Thailand from
friends and relatives, travel to Thailand because of safety, most of them spend their
money on tourism attractions, enjoy Thailand to a great extent, and will come back to
Thailand again and/or recommend Thailand to their friends and relatives. The overall
evaluation of the marketing mix received a high level. Process, Physical Evidence, and
Price got the highest level, respectively. Apart from that were People, Promotion,
Product, and Place or Distribution which got a high level. There was no differences in
opinion among different gender and age, statistically significant at the 0.05 level. Anyhow,
there were differences in opinion regarding the length of stay, statistically significant at
the 0.05 level. The study pointed out that the promotion of senior Japanese tourists to
Thailand should work in partnership with all sectors. The appropriate forms of tourism for
the senior Japanese tourists market are voluntourism, cultural tourism, golf tourism, and
health tourism.

Keywords : Senior Japanese Tourists, Tourism Promotion, Marketing Mix
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3.4 MslAUSASEIUAILTU (Ground Operator) 3.74 0.80 11N

\ady 3.76 0.57 1N

4. fmun1sasasunIInatn (Promotion)

4.1 NSHNITNIUTIEVRIUTENTRS 3.66 0.82 170

4.2 nslawauiunsdenie madng tnsviad 3.78 0.79 m

Aanun ulae =1a

4.3 NNSIARINTSUVDIDIANSALASUNITVIDINE? 4.08 0.67 11N
anuensnTwye waztanyulng

4.4 MTEUEIUNISVILHTUUALESUNITVIDAUNEIHI9 3.59 0.83 11N

Qe 3.78 0.64 17N
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A1519% 1 (79)

SEAUAMUAALIY
arudszdun1aniInaIn =
X S.D. 3¥AU
5. fnunnaudliuInTs (People)
5.1 wiiauiiinuglumslinmndu 3.84 0.51 1N
5.2 wilnsuidnlasnnisliusnng 3.96 0.44 Sl
5.3 wineulinnusiasilunisiiusnng 3.96 0.41 170
5.4 fwinauisaneliuinig 3.87 0.50 110
5.5 wihnudlanudednd 4.03 0.40 Wl
5.6 WHINIUIANUATIABEAN 4.04 0.42 170
lafe 3.95 0.35 1N
6. FuFaIndaun1an1enIn (Physical Evidence)
6.1 dnuivieadieafinrumainvan 4.56 069 | wnilam
6.2 anuiivieadieniinnuaisa 4.56 0.62 wndian
6.3 anuiieafieniiniuazenn a.61 0.61 mnﬁqa
6.4 aniviendieafinruazaanluniadif 4.51 0.69 wnilan
65 anuivieuiisafiedesdionazgunsaidnne 4.42 0.78 wnian
avaysNldmIIuLATaEAINaUT
6.6 anuivesfindiithoussoduiudifivane 4.46 0.79 wndiae
6.7 Uneussrmduiusianudniay 4.49 0.76 mﬂﬁqﬂ
1ady 4.51 0.65 | wnilgn
7. AUNTZUIUNSIRUINS (Process)

7.1 AU AT IPNRP A BN 4.58 0.73 mﬂﬁﬁjm
7.2 fnesgrulunsquatinviesiien 4.50 0.74 1nian
7.3 fAnudgmInauenarsIng? 4.56 0.71 mnﬁqm
7.4 nsluinsivsyavsnwasinae 4.48 0.74 mwnﬁqm
\2fE 4.53 0.70 | wnilgn
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