215d153YINISHUIINYIdYNSATNLKNTIA TN 16 aUuN 1 (HNs1AN - HYI9UW 2567)
Academic Journal of Thailand National Sports University Vol.16 No.1 (January - April, 2024)

N13ANEI29AUTENAUNBNITWAILISINYAEIMNTTUNTNW Ing

NOWL NaNAIAT
avingIn1s weluladuasuinnssy AMENITEIAIVRIEINA W IneaeesUny

UNANED

NITedinguszasAiioAnwiesduseneundAgresnsimungsignaImnssuN1sANIYes

q
fa = va

Ine 1WunuidedanunmiliAvdeyalasmsdunuaiddndidnmgyiunissiiaiwvieiieides
Tnedugid savgarnmitsnuaiassiid satestungseifovulevslunsiuluusenalng
Adervngainesdienulussiudsemaiiiedostunsin guimsananduuagiuinmsane
msAnwluuszmelng 5309119 9 AL IINNMTENUUULAZININTBAMMUANTITTIAUAIN AB
fiuszaumsallusunisuimsianisesdnslng fugsiafiduduimsisiuszaunisalinania 10
¥ wardimrmgluasnuidnmsidussaunmsaififsfesiunsimungsie uarsiusudeyade
wuudunualiuuilasiaine wagldmsiinngideyauvumssnunmanudndiuiiiiussiuiingsdiu
aonnanaiy wasidulszlerisonisandunislunsimuigsia 91nran1s39enudn n1snIsiaIuN
g3Aagramnssunsivesine desdusznouiididny 4 esdusznou leun umansnensuysd

ASNAUIHEA I WusTnTN9g3na wazanuliuSaunanisuasdu

AR NSNRILIEIAT; N1sAvlng; geavnssuiw; umamsnensuyed; aulaiey
VRN ETIRING)

Corresponding Author: ngwalz vanaem a121auanen7s inaluladuasuinnssu
Flwﬁﬁmy’]dﬁ??f&?q‘iﬁﬁi l/M??WEJ?ﬂWE/ﬂ?U‘Iyil Email: Kritsana.la@spu.ac.th

125



2158153BINSHIIINYIFYNISHILKeEIE TN 16 aUuf 1 (NNSIAN - LHWYIBU 2567)
Academic Journal of Thailand National Sports University Vol.16 No.1 (January - April, 2024)
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Abstract

The purpose of this research was to study the key elements of the development of the
sports industry in Thailand. It is qualitative research that collects data by in-depth interviews
with experts in sports business. or related is an expert from government agencies involved in
regulations and policies in sports in Thailand. Experts from national private organizations
involved in sports. Executives from institutes and educational administrators in Thailand,
totaling 9 people from purposive selection according to the qualifications specified.
Experienced in the management of large corporations The sports business is an executive with
more than 10 years of experience and an expert in academic fields with experience related
to business development. Data were gathered with a structured interview. Data was conducts
by gathering opinions that are relevant, consistent and useful for business development.
Research results were found that for the development of the sport industry in Thailand There
are four important components: Human resource capital. product development, business

partner and competitive advantage.

Keywords: Business Development, Thai Sports, Sports Industry, Human Capital, Competitive
Advantage
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(Fnvindle w.a. 2565)
dmsuinguszasrtonin Anwiesrusenaund1Ayrein1siansesnusenauidAy1adnis

v

angshagaanmnssunsivedlvetiu §Idelaineinamifewasdeudugiuuvesesduszney

o

fiardlunmsiaungsivgramnssunisilyesenndusuuvuidaiu IhnmsAnviiogaiu
donndaiuauddosg q Ianaddl

yuMnneInsYed (Human Capital) 9inmsdunivalagulddn msliauddenisidiu
FnoamuazinugliiuiufiinuiiesdnsiegsianesindunsnensidyiliiAansiamlugy
P19 9 @OAPRDIIUNAIIUYBY AISINY - WT1Ln, AISINY - W3ln, I - W9l wazyanIdue -
@jﬁam (Carvache - Franco, Carvache - Franco, Carvache - Franco, & Bustamante - Ubilla, 2020)
Tnefiliinasdunstauduuinnssunisndauaznszuiunsaing 9 daufinaunannisldsunis
fiangufoReuwmuridy

MsWaWanNsTaut (Product Development) annsdunivalaguladn utladevanddayues
msWaLgsAe mudSafiaunsndsuuamunnudoinisvesiuiling ilelinantusidu q ney
landanudesnisiiludgnisunlataymiviuduslaale (Dagli Ekmekg, 2019) uagaunsailudnis
asemuliseulisshadidiunisdelulaegradunmsgu

WusHAIN1953A3 (Business Partner) 3nnsdunwalazuladn lulagdunmsdiiiunisgsia
vndinnsnsusun1sdnnsidanagns msaismnuduiusauilugwusiing Judsiidifey (Pattira
Somsong, 2021) ins1zgsnavzandunisluldlisndudedinnudungluyndiu uinnlasunis
ﬁﬁUﬁHUU’JﬂﬁUﬂ?’lmiﬂ?’mL‘?jlﬂﬁﬂjﬂiyiu(;}jﬂu&hﬂ 9 Mniusiinshzanunsaviibigsnasniunisiula
og19a97 uaziune InedesdandnsssunAvialunisuimsdanis uasdosiinusssunazasosssy
mugiulume

ANULALUS BUNaN15UY 97U (Competitive Advantage) 31nn1sduniwalasuladn Tunany
Uszuiui ld a3 Souudn aenadosfua3dois esnsadnsnnuldiugsunianisud sty (Adithep
Kamphaengseri, Seri Wongmonta, & Jusana Techkana, 2019) Iﬂamiﬂ’wmqsﬁaﬁmmma%’wmm
Iuseumenisudedududadunnuannsa firwwesosinmsegsiafiguidtannsadeuuuuls 4e
fuinduliadedalunsiifiedvesesdussneuvdnuazddnanniigaazyiliifnmmulsiusesumams
usdu TneiFusuanarg (Knowledge) fiadstusnaudunisioud (Leaming) wagiannaudu
83ANTUINN13I38U3 (Learning Organization)

JoLauaLUY

v @

1. nMegsiagnavnssumslvimudgiuuTmsineAmuafiamanIsusmsnua U Innssy

<

Tdaan madarmhsnuiuntannessisgeamnssumanassass aulmuld S eunems
W3t (Competitive Advantage) 1#usinsn19535A9 (Business Partner) dn1swaundnsiauet (Product
Development) Lazdinun1smine1nsuywe (Human Capital) ilovimiAduindeussAnslusnunis
FamsutansalidulumuingussasdisatunadndvsnmsuivlsdafuseseauuafnliiAnnis
RIGIMIRIEE E;I:‘U%W]iﬁf’lL‘ﬁuﬁ@ﬂﬁﬂ"]"mﬁﬂﬁmﬁUuISUWBﬁjLﬂuMﬁﬂﬁﬁﬁmﬁﬂﬁﬁ’muﬂiﬂiﬂﬁ%’m%ﬁ’]ﬁ
Farou avvayuautszana yaains nsineusuuazidudinlunisiddsuntas ieliiAnninu
Iondseulunisudadu

2. MATINIQAAIMNTINAITATNTLUULIAAIUGAAMNTTUAWT §3RANW wIenmanually

nMInszRuLavduasunIsiwegesaiiies wszszuuimmaiiazdilugdiny (Community) 7
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Usheosdusznauing o fduiiidfiAeteanisnisimn mslinud nswandsulszaunisal
fislunmanguiuasu i auanmnsnthlugmsfanuassosengsiaialusmmesing 4 1F

3. BIANTUATNUILIIUAIANITANYT NTENTNITRAUANY TNYIA1EAT WIRNTTULAE
welulad nsgvsrnsvieniisanasinn msafvayunislvmnuddnyfuusunsiauidaleuts
981995993 wazmsdwuludaniununeu lngerdendnnisiidiusiuuaziannnufnmiusiuiu
thlugmssensuiduulovsanednuaisnes dsagviliulounesing o thluguuims uuufoamdud
gou3U wazseganlugnmanaunluszdunmsuuRnuiimng s
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