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Review

Articles

Oral care utilization

Phenkhae Lapying* DDS., MPH.

The goal of oral care delivery system is to serve people need, nevertheless
specificity of oral disease and oral care which are different from general health cares lead
to the service accessibility problems. This article proposes an oral care model built up
from Exchange theory and Marxist theory.

Key Word : Oral care model, Recipient and provider relationship

* Dental Health Division, Department of Health, Ministry of Public Health
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