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Abstract

Familiarity, trust, and values influence the tendency to choose PrEP and use or not to use condoms
in high-risk groups of HIV acquisition. At present, factors which will promote chosing the use of PrEP and
condom include: familiarity— by creating activities to enhance greater awareness of the products, trust- by
paying attention to the concept of loyalty, because loyalty to product is a measure to promote attraction among
risk group to be more confident in the products, and value- by presenting products in a way which can respond
to the need and go along with life-style of risk group. Familiarity, trust, and values can be promoted by
constructing a Page for population at risk and convince them to share their experiences, ideas or methods of
health care, including self-care to illustrate the health values that have changed over time and shared values

in the modern era.
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