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Abstract
This paper provides an important of competitive advantage in the hotel industry

though hotel rating. This paper gives the reasons why the hotel industry in Thailand should
develop their competitive advantage, hotel rating systems, the benefit of hotel rating
information: when to use the hotel rating information to increase competitive advantage, and

the importance of hotel ratings with competitive advantage though academic research.
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MneNuTessIMIisEmalnelulna 2558 wud1 geanvnssunSvieaieIvesstmalny az
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arwannselumsideiudiiannty falumanmsida “UsgrmlATugnIenteu” vse “ASEAN

Economic Community (AEC)” TuUw.#i. 2558

anpuUszRwiiedens fusenidedd vie endou deddlulina. 2510 Ussnoudas
Usemaaun®n 10 Yseina laud vty dumen a1 sial@e walh #uTud Feelds Tne uaziunu
onBourenmnlasiiagUszasdndn 5 4o Tiun 1) Wudhsneefmaasugiavesssmeaaandn
2) WaundwusmiulunfUssinaaundn 3) duaSuuazimninusisuvesUssvaaunin 4) duedy
anufdudguuarenuiundulssaandn  wer 5 Wuniiivsemesndnanansoyenouas
wanudsumnuAniuiteliAnduinmlungaundn lulwa. 2546 nguuszimendeuldimuinany
fuflomaasugia Tasanasiadaunnsdiasnuiulaedenieon “Ussmaussugiendou” e
“ASEAN Economic Community (AEC)” wazseurludn.a. 2548 finsenassiuduiiazanniddudn
dawentdiszminussmeaudnliiiuiosas 5 uarimudennduanmsdiasondeoululneg. 2558
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A15197 1: Tanamaasegha Walinssawdafudulssvnuasygiaandeu (AEC)

AEC Compare to...
Population 580 million > | Europe Union
GDP size 1.5 trillion USD = South Korea

International Trade 1.6 trillion USD 6 times Thailand

FDI 50 billion USD = | 60% of China

ranked 2" globally (next to France)

International tourists 65 million persons

17ian: The Siam Commercial Bank Economic Intelligence Centre (SCB, 2011, p. 4)

dlefinsaniigramnsslsusilulssnalne doussmelnedng AEC Tullwa 2558 du asnuh
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MsUSusimuAuAINAsUINT  wasassmnuldidSeulunmsudady  ilenwegsenuazaudiy
vosgsialuszeren  uenaninanisdismuAniuresUsenounisgsialsusilulssmedlngves
Thai National Statistical Office (2014) wuid1 §UsznaunsgshalsausuaInnIFesas 80 Ussaulaym
Rendumsaiuanaldiuieulumsuisiuimieniiguisdu wasUssanndosay 70 vesifusznouns

g3nalsausy desnsivsgurauntiemdslunswmundnenimlunisudadulugsiavesanan
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o nsdndsulsausuegsliidumens (Nonofficial Hotel Rating Systems) Zssniunisineg
whsnumawenuy 1wy aneulsusy e anaumsvendien luudesiudl Dudu
npnausiidlunsdadduenmasduideame violiduiDamedld Wy luavigowsni din
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AMNNSANYIVEY World Tourism Organization (WTO) Wag International Hotel and

Restaurant Association (IH&RA) FadupsdnsseninsUszmaifeniieaiugnainnssunsvioniiouas

mslssususenineUssma nud “msdnddulsusy” dwaddedifedodugnamnssunisvieaden
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ASUINIT TngdsmasionsaisnuumnsadeiSouifisufiuguisiudug  thandsanuldisieu
V193429t (Narangajavana & Hu, 2008) @sdenmdasiunisdneues Denburg & Kleiner (1993)
Anuhanmwedeslumsuimessislutiogdu Tasiomzwelulad  dwalidssnenuayanyes
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“msdndndiulssy”  awnsoldiludeyalunisnnununisnain  wasnisnuaumineIns

uywdluesAns (Narangajavana & Hu, 2008) fsseazidensaluil

MINuNUNMIean  laud  nsdengndlwing  nnsimuasasgiumshiusnsves
wifnen wagdSnmsaeansmnanmsmanaludagiuilaa Wudfu (Narangajavana & Hu, 2008) i
MNEANNTT TsRLMseaInumstvuanagnsnsratatuiuseuedssy laun
nagmsHAnAT nagndA nagnsnsdndming uaznagnsnsieansnisnaa (Gronroos,
1993; Narangajavana & Hu, 2008) Immawwnaqmémﬁmﬁm%ﬁy’u %a;&aﬁmﬁ'uéﬁwm
Tswsudlédy awiliuimslsausuannsatuninsesidsdsilsausildliuinslosy
Tathaiignéndianele uazdidmilatheiidstinnufianelavesegvidemsuiuuge tumnen
1 Foyadsnandueiesionsaaouanufimelavesnisliusnsanguilaelnenss s

galdidudmmununasgilunisiiuinisiugndnsielulidndae (Lovelock, 1992)

N3sNUiRInSneInsuywdluesdng laud nisAndenwarnisineusuniniu nsueu
gunansindulalyiunidnau waznshksgelalunsinuiundnay Dudiu
(Narangajavana & Hu, 2008) ﬁ?hﬂlﬁwﬁmm;:ﬂﬁu‘%mmwﬁ'ﬂﬁqmmﬁwﬁ'ayuaqmi
UftRnuvemiinauiiiivesdns Tasimeidsonmwadvedswusiluameniuilne doya
“medndiduredsusy  dewFoufloutuguisiy  astieaienisngminlmAnduiy
wifnnuAgIfunmaivessustluamenuesgni nazeLinmLRginGsay
Suinveuiazdonhliigniuinanufionels mnzaziandennuduivedlsausilunias

(Lovelock, 1992)

3.m5a519aulaUSsulun1swdadu

Wadin1sauIUFuUTNIsliuENg - AaenauNITRUNITANA  LagMTUSIIININeIns

wywd ielvussaidmneiauinmsusnisielvguslaainaunelagsan azdwaliusinainay

933nAnA Windwuianmsean dunusemianas wazilsdindy Judunuvesanulaiuieulunis

LLﬂdﬂJuﬁULad (Knutson,1988; Haksever, Render, Russell, & Murdick, 2000; Narangajavana & Hu,

2008; Wuest, 2001)
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® Smyth, Wu, & Greene (2010) WU ﬁu’%mﬂwLLimﬁmmmﬂ’wmﬁﬁwENT,NLL'ﬁﬁLﬁaéﬁuﬁ
ndduiilasunnlueimiy axfiarsandegamsiadiduinduniosasiouds “anufmela
vosuslnn”  Aiddonmamuaamsuinislsmy  feduddduredsusaivimadsifuiisn
nigudedu  fuimssjatuiviannuinmaflendnidesanulifianelovesgni  dewalyt
Srulassmvedlsausuitulunaidon
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v AY a

® Smyth, Wu, & Greene (2010) wuin deayanisinaisudadutoyaddgduslnalduanide

Poyatusgningusiaanieiues ludradeduladengeuinislsausuiin dununeaudi
PN Yo U o o aa & U a0 W o @ 3
nsflsausulasunsdndwiunfasidutadeatudhdglunsuszavanudiialunagnsnig

doansuuudnnsaUin (Word of Mouth) vegsialsausuiu

NN15ANYIVDY Dichter & Errest (1966) taz Kietzmann & Canhoto (2013) Wu31 N9
deansuvutinsiouin (Word of Mouth) ﬁdﬂ’]i?ﬁlaﬁ’]ﬂwuLL‘U‘U‘U’]ﬂGiE]U’]ﬂﬁﬁmim%iyﬁﬁ’]ﬁu
URNATRET waznsapansuuuUnaeUnlneruEesIEnNIednd Wi Facebook, Twister 3
G iy deduedestionsiomsinidvinamniaaedosdondslunisnsnain e

dvnasedustnalumusineqfdrdgmenisnain tawn nsdindulade Anuidnudnisie ns
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Tuominen (2011) b9ANWIBNSNAVBINISINAPULSIIUNTRONAUTENDUNITVRILSINTY  T991NNA

= @ o w % | Qs‘/
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® Tuominen (2011) atfuayudedunuyes Smyth, Wu, & Greene (2010) 131 “msdmansiy

1 o

Tswsy” Wudeyaddgildlunisdearsuuuindauin (Word of Mouth) vesuilng 1le

Y
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a v a

sadulaidenteusnislssusuiin Asiunmsiinnuddguesguimslsaususensiaungfui
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® Tuominen (2011) wud MsInaRulsssuiiBnSnalaensieglvtsdAYRosoAN1T993

™ o A

Lsauwsuiinvesduslan  aelsausundaiuigluazdinalagnswioganieeioiniigaduny
LUdae Tuominen (2011) leSuremenain deyanisdnaidulswusudusasviouds nmssus
¢ I3 [N = & o yee ¢

flauusud (Brand Awareness) veuilaa Falunniseaiaiy msfuituusuivedlsaisy
Freliguslnafinnuiineaiulsausy niluinuaudfuasanlsslevinguiloraglasu dulu

asrUsznavdAglunsindulatovesiuilan

Whitehead, L. (2011) lavihnisAnulenavedssansienvulunisvinvminfisnainulsasy tngdnw

n3lveINTIREIAULTILINVDY “TripAdvisor.com” FsarnwanisAnwmuuseinudfyfereludl

o

® \Whitehead, L. (2011) wumn milﬁuimsuaqmﬁﬂw%mmsmuﬁ'ﬁﬂLauasﬁa;ﬂamﬁﬂéﬁu
Tsswslugduslnefuuiliinfulngstuogwiaidas Taglamgmsimounsdeyarinde
Suwedidn Meimgil Whitehead, L. (2011) snamidr fuimslsusilutagiuliansa
wanAedvnareIn1sTaaIRulsusHYRte RN Fallnarionsinaulageusnslsusy
voufuilanls Tumneanuiduimslsusudedddeyanisdadwulsusy Wulemalums

NRIWINITUSAT

® \Whitehead, L. (2011) WU 89ANSNHNISIAANINULSILTUBALINITRELNTVBUANIUNY

Y

a 4

Sumosiiln uavde Social Media seqii %da’LﬁLﬁmmsiwﬁaﬁuﬁumﬁliu‘%‘lﬂﬂﬁﬁmméfmmﬁ
gousmslswsuiinlufiuiidodug  shlduimddunanedumdedeyalunsuandeu
P1a13v0%U3lan 89 Whitehead, L. (2011) 3031 “Community” dufuguslnaazannse
TimuAndufadiunndoyanisindiulsausuesesdngld Seioyadananiorafuriuu
vanuazudauselsansy fiannsndwmarenisindulatouinislsusuveauilnaaudunldse
LUy

[
v v Y

Aanufuimsisausy wenandndudesdinisinaudeyanisdndidulswsuuds msldlaniy

=
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AnwiuRsdunuamnsliuimsvedsusuvesiuilan  Awsunssinudeludesmeineg iy
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® Xiang & Gretzel (2010) BufumnudAnyrastoyan1siInaIfulsausy MeunsHIude Social

o w

Media 1udayaniinnudrdyiluegranniuguilon lunisiansandendeuinisisusunay

o
'
a v

NN

(% a
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