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Guideline for public landmark sculpture creation of Sarasin Bridge Phuket.”
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Abstract

Creating public landmark sculpture is an art form that has cultural values and can
enhance the attractiveness and prosperity of Sarasin Bridge area in Phuket. Similarly, public
sculptures that communicates the area's identity will also connect with the identity of the
community, the culture and the activities of people in the modern era in Phuket, one of the
major economic provinces of the country. Therefore, the aims of this research are to:
1) study the concept and process of creating public landmark sculpture 2) study the
environment and characteristic of the area of interest and 3) present creativity in the form of
public sculptures in Sarasin Bridge area. The research question is "What should be the design
process in order to create the public sculpture landmark that connects to both the identity of
the area and those affiliated with Phuket?"

This research is an application from the concepts of Clive Bell (1913), Monroe C.
Beardsley (1958), and John Dewey (1934). The research is as practical as being intellectual
where it details the methods of investigation. Data was collected from 200 participants. Half of
them were those who affiliated with Phuket including sovernment officials and architects while
the other half were from tourists.

The results showed that the majority of the people sampled for investigation agreed
that the concept, structure, pattern, colours , and materials according to theories of creative
public sculptures, and the striking features of sculptures that combine the culture of the local
and provide activities for those in the modern era can adequately communicate the identity of
place. The process for the design of sculptures that portrays identity of place, behaves as a
public structure and enhances the value of tourism for the locals should result from ideologies
proposed by and information from sculpture architects, experts, those directly affected by the

sculpture, as well as, those whom are going to be using the sculpture. This is because signs
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and identities can then be translated and special considerations and results from descriptions
and comparisons can then be comprised in the design process in order for an effective design

process and a satisfactory design before the implementation.

Keywords: public sculpture, landmark , Sarasin Bridge, Phuket.
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Introduction
Sculpture is a legacy of fine arts, which shows cultural values of humanity for many

generations. It is a record of the highlight over the period. When sculptures were presented
and placed in public space, it provides a significant change in the environment and develops
the place more interestingly by creating art form. The linkage of context and space is varies
according to the concept of the sculpture, or its surrounding.

Nowaday, the creative city as trends in the 21" century, because the creative city is
to apply art and design to develop city to be the tourist cities such as the Merlion was an
invented symbol for Singapore, the Petronas Twin Towers are twin skyscrapers in Kuala
Lumpur, Malaysia, or as landmark and Chicago has “Cloud gate”, a distinctive postmodern
style to create a 21" century cities icons. Phuket is the famous tourist city also need to focus
for art and design to develop city to be landmark sculpture. Because art and design can
suggest fully show identity and mentality. If you want visitors to come back again — and say
nice things about your town to others who might come, too - you need to have some good
answers at the ready. Art and design work of this case study can be either identity or symbol
of the place and it can be the focus of interest for people passing through [Art and design can
be a landmark to impress tourist and visitor.] From the principle of visual arts, you can see the
shape first and learn the content from the visible element. [It is shape or art form that
attraction the visitor first, then it will challenge the person to find the meaning.] Therefore, art
and design as suitable for develop city. It is trends in the 21" century.

Phuket is a city of high readiness for development which can affect government
policy and readiness for urban development, as the geographic features of the city are
characterized by large islands. For instance Patong beach, it has a distinctive Chinese culture
and has history of the events of the past in the 1780s (Colin R. Mackay, 2012) In present, there
are still historical buildings left to see today, such as the Sino-Portuguese architecture. Wat
Phra Nang Srang, Wat Chalong, Sculpture, and Sarasin Bridge.

Phuket is an important driving force in Thailand, especially in tourism. The earliest
entry-level income has the strengths that creates a city of creativity, as defined by UNESCO. A
city that is a creative city must consist of: 1) It must be a strong cultural city. 2) Has a
distinctive character in tourism and 3) Is a key mechanism in the development of creative
economy. (Wikipedia,2012) Therefore, Phuket is a city of high readiness for development based

on the concept of a city of creative city.
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The researcher has chosen to study the location of Sarasin Bridge as a case study,
based on a survey of about two hundred local people in Phuket regarding the need to
develop a landmark site and finding the Sarasin Bridge is one of eight places where people
want to develop a landmark. In addition, information from interviews and discussions with
travel business owners in Phuket. They gave us the information about most tourists who visit
Phuket will not only visit Phuket, but also to Phang-Nga province too, which most go only by

land and will have to pass this place as a stopover. Therefore, Sarasin Bridge is a suitable place

to develop as new tourist destination.

Figure 1 : Illustration of the identity and characteristics of Sarasin Bridge Phuket.

(Researcher, 2017)

Sarasin Bridge is a concrete bridge, which joins Phang Nga and Phuket Island. It is the
longest bridge in the Andaman zone, with a length of up to 660 meters, So the distance of this
bridge's length will show you a beautiful view of nature. Beautiful sunsets, the atmosphere of
the wind blows through. And more importantly, this bridge is a legend of the unforgettable
love of men and women in the area, so this bridge is a useful. It is an area of great value for
the senses, with legendary and scenic scenery that is conducive to leisure, sightseeing,
photography and many recreational activities.

Although Phuket is a city of high readiness for development, but when researchers
explore the style of the city's sculptures, they may be said "ldentity crisis", Phuket city has no
core strategy or effective means to find the goal. Therefore, this research is need to find
identity and to find out "What should be the design process in order to create the public
sculpture landmark that connects to both the identity of the area and those affiliated with

Phuket?".
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Figure 2 : Illustration of the Public Sculpture in Phuket.
(Researcher, 2017)

Figure 3 : Illustration of the traditional Sino-Portuguese style in Phuket.

(Researcher, 2017)

The body of knowledge obtain of this research will be refined to be a successful
formula and as guideline the creation of local art and design as unity and identity. This
research is an application from the concepts of Clive Bell, (1913), a formalist theory based on
his definition of art as “significant form.” True art, he believes, exhibits combinations of lines
and colors which engender intellectual recognition and esthetic experience in  persons of
taste., Moore (2014) “Organic Unity” Good design will include three components: Form,
Content, and Subject. These three components when working together are called Organic
Unity. This will be an important tool to use as we venture into the world of art and design,
and Dewey, (1939), “Art as Experience”, According Dewey john artist's experience know how of

material and method so, he can transform material to art work.

Objectives

1) To study the concept and process of creating public landmark sculpture.
2) To study the environment and characteristic of the area of interest.

3) To present creativity in the form of public sculptures in Sarasin Bridge area.
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Conceptual framework

The dissertation limited conceptual framework for study and analysis as figure 4

Independent Variable Dependent Variable

| Public sculpture creation process.
[ form projects and research projects.] )
[ form Interview with Sculptor's Concept. ] ’

Identiiy and context of spé&ét
{ Phuket -Sarasin bridge. |

public sculpture creation process
to Landmark creation.
Interpretation of Phuket identity is
an element of art

i Design tastes Phuket public sculptural, \ ‘
' Design tastes of the researcher. &
Development Guidelines of

Landmark style of Sarasin bridge Phuket.
Intervening Variable [ Case study ]

environment - area S

Figure 4 : Illustration of Conceptual framework diagram.

Methodology of Research
This study is research and design (R&D) consisting of 3 objectives: first is to find

creation process and find identity of place, second is to experiment of art form and making art
form to reflecting sense of place, and third is to consult artist, architect, to listen to criticism
and evaluation.

The research is as practical as being intellectual where it details the methods of
investigation. The 200 people sampled for the investigation are affiliated with Phuket. 100 of

them are local governing bodies, local people around the area of interest, architectures and

experts. The other 100 were tourists. (Figures 5, 6 and 7)

- .
Figure 5 : Illustration of the expert’s evaluation and criticism local governing bodies.
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Figure 7: lllustration of the process of creating a public sculpture.
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Conclusions
The research results will be presented into two parts.

1. The results showed that the majority of the people sampled for investigation
agreed that the concept, structure, pattern, colours , and materials according to theories of
creative public sculptures, and the striking features of sculptures that combine the culture of
the local and provide activities for those in the modern era can adequately communicate the

identity of place. as figure 8 and 9:

THE PROCESS O CREATING IEENTITY
BY ART ANDCESGN Fen desn

Concept Aanning Design

The Purpose of the project . .
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S
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Figure 8: lllustration of the process of creation public landmark sculpture of Sarasin Bridge
Phuket.
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Figure 9: Illustration of the concept, structure, pattern, colours , and materials of art form
design.

2. "What should be the design process in order to create the public sculpture landmark
that connects to both the identity of the area and those affiliated with Phuket?" The process
for the design of sculptures that portrays identity of place, behaves as a public structure and
enhances the value of tourism for the locals should result from ideologies proposed by and
information from sculpture architects, experts, those directly affected by the sculpture, as well

as, those whom are going to be using the sculpture.
FIVE KEY REASONS ABOUT LANDMARK FEATURES.

Y 1. Dssign and artwork should be either
identity or

symbol of the place.

2. 1t should be the place which 9
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Figure 10: Illlustration of five key reasons about landmark features.

135



International (Humanities, Social Sciences and Arts) Veridian E-Journal, Silpakorn University

Volume 11 Number 4 January-June 2018 ISSN 1906 - 3431

Dimensions for Creative Principles of Public Sculpture Creation.

(Summary of research and interview from Professor Nonthivath Chantanapalin)

Eight Dime nsions for Creative Rinciples of Fublic
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can have Influence on viewer.

ee0eecececscsccccccee oo |o coccecccsccccsc0osse oo
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and feelings of the vistors coming
to exatic place and photographer.

Figure 11: lllustration of Dimensions for Creative Principles of Public Sculpture Creation.
Summary of research and advice from Noppadon Varuchatapan and Sanchai Santives.
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GONCEPT AND GUCHINES GF RUBLIC AREA LLANNING CESIGN

@)

1 Location of sculptures must
promote the creativity meke the
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2. Location of sculptures must
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area in hammony with nature
and the viewers attract.

©

3. Location of sculptures must be
appropriate and relating to sze
and distance.

4. Location of sculptures should
promote meke awareness and
create a new experience for the
viewer.

Figure 11: lllustration of concept of public planning design.

Summary of research and interview from tourism business entrepreneur in Phuket and

5. Any position of viewer should be
eadly accessble and relative to
other locations of other piece.

6. Mutual space is very popular
for modem design.

from Mr. Purit Matawong; President of the Tourism Association of Phuket.
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Figure 11: lllustration of dimension of tourism related to public sculpture creation.

137



International (Humanities, Social Sciences and Arts) Veridian E-Journal, Silpakorn University

Volume 11 Number 4 January-June 2018 ISSN 1906 - 3431

Discussions
The researcher select three art theory as theoretical bases; 1 John Dewey,

Experience theory, 2 Clive Bell, Formalist Theory and 3 Monroe C. Beardsley, Organic Theory.

1. John Dewey about these; knowledge and material technician must know. How to
them form raw material into artwork.

2. Clive Bell; art as form; It mean artist can understand from. The most profound
form is made of many simple form integrated together, making and artwork.

3. Monroe C. Beardsley; Unity is the key idea. A painting is make of many color.
Small unity make a laster unity. So in this thesis the research design piece of sculpture or

design each of them is place in it specific site.

Recommendation from this study
1. Choosing areas for development can be viewed in two ways:

1) Develop areas or well-known area. It is considered as value cost and easy for
developing process. In addition it is easy to be tourist attractions.

2) Choose undeveloped areas, the advantage is that sculptors can design freely
and set new themes with unstick development plan.

The plan also could be frame for the complete future development plan in that
area.

2. In the future, other areas of Phuket should be developed also other provinces in
Thailand or abroad by using the same style concept as this project.

The researcher has done her best to find a formula that any city all town in Thailand
or other country in the world can take the body of knowledge and apply it to make public art
and design project.

The standard of test Yes or No and object is beautiful or ugly depend on many
criticism it they changed all the town the key concept the researcher has find from this Ph.D.
thesis.

The finding the place identity, check the native people acceptance test the sketch
model and listen to evaluation and criticism should the still be the core of this thesis body of
knowledge.

Anyhow in the future every particular artist, designer, architect, who will do his or her
art design, another project for place in any corner of the world Asia, Africa, America, Australia
or Europe need to modifild the detail for the special natureal and culture enviroment of the

place this kind of modification is an open concept the detail cannot be specifically design.
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Anyhow in the researcher has done her best to lay the foundation for making public

art and design.
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