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Abstract

Creative economy new economy with value added products and services with
creativity as a driving force to compete with other countries. Especially the business needs to
make a difference. And meet the needs of customers thoroughly. Therefore, entrepreneurs —
key holders of business implementation — need to adapt to the current climate of the creative
economy resulting in sustainability by developing cognitive/creative skills with innovative
thinking to create outstanding soods and services that meet marketing needs. This paper aims
to present success factors of creative entrepreneurs in the creative economy. Derived from
literature and studies composed of several ideas and theories, success factors for creative
entrepreneurs are specified as follows: 1) internal entrepreneurship and 2) external
entrepreneurship; along with background components such as knowledge, education,
intellectual property, social wisdom, culture, etc. Ultimately, these elements of cognition and
creativity can be brought by entrepreneurs to several fields of an organization, from labor to
technology use, with understandings of business implementation and culture norms - to
design procedures that are creatively and effectively shared to customers, leading to the

organization’s or the entrepreneurs’ success in the creative economy.
Keywords: Success Factor, Creative Entrepreneur, Creative Economy
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aonAdosfiungy People Development Group (PDG) daungusnumisdnnisnineinsuywd ves
A11ANN13IANTTEINIMUTEIMALNG (Thailand  Management Association: TMA)  lavinns@nen
psfmstuilulssmalnefiusrauanudiialunisudmamineinsyana waznudn 83dn13ums
ANARSIENA19E33A (Creative Organization) H3ULUUMIUTMNTBIANNT NsEUIUNIHAUIYAGINT 7
GunnmsnseiuliAnanufnadeassd SsanuAnaiiassdasdiluiiduideddunnnndiuyes
psfnIsRanst au walulad nszuaunis Tnedeadlatansssy masdugsin wnAnaudeanisves

v oA

ané ileneenuuuimumaheususuulmiineulandarudesnisvesgnénldessaineassd siad
faaoandariu Harper (1991) fUszneunsdesiinsnaununagmiitelviuinnssuuazaufn
asrsassdiuduriauazdidu (Crumpton, 2012; Rowley, 2011) wmfiiienieuAnadisassduas
uinnssudy wikiiassfianuiiealostu wianumneduwandafulaeduds nande audn
a$rvassadunszuiunisdsiidnuuziunaing duuinnssudunadefidnvasiduanngis
ﬁ?umwﬁammﬁma%ﬂasiﬁtﬂuLLUULmeuaqmsﬁmLasmsﬂﬁﬁ’aLLuﬂmj%"ﬁmeemiﬂmmﬁw%a
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4. Jadeanudisavesgusznauns
Uaduuwiinnudisudunsesdioduniavesiuimslunsindiduainudrfyvenisdanis

a o o °

wagn13ALiugsna Jauenwilieannnisisesddiuanudifguas Sudueiedionsiaeuauuiunss

[

yes03An1slunsusIQIlnUszasARd1fy McKinsey Global Institute (1998) Ao funsnataiilely
Iandegmsmansnisnaiaiin 1sfadaiilea (Ronald Daniel) n.a. 2557 lddadowsismmdnsaiy
wdosflelumsiansiugsianmeliingiuarldsuiudsuunarAfonsnaramsuilflunsas
“Harvard Business Review” atuifloufiugneu a.a. 1961 @enadasiu Cunningham (2004) finuin
\Wvesgmavnssudesiinnnadilaludnwaruasunuimveanisaiieassd deazdagligsioanansn
fidugsharelulfuazdieduiedounuaiyiulamaasusia sadanian Fnenn (2556) 1Hesune
el mma‘hL%«waqam‘ﬂngﬁﬁa%uaguiﬁuwawsﬂa{fa fan1319unu sdudueu nsfnaulaves
fuszneums Aiflwasennudnie usznounsiifinadnvuziBaaiiasirvoulTouiognaoniia
fRusuin1siinuaviunisyirauldanuauisalunisuddaym deuasyinlviesdnisgsiaussay
AUENSY

aufin warAnie (2553) Anwinudn winnssuuaznaluladiduaiosiiedidnlunisais
AHENNNIIN1INSLTTL TonanianisnainuarAmNdnsavesusenauns wasvazieaiunaln

a

dAglunsafinnssuuazmaluladiufe gusenauns Mallaenndesiun1sAinwives U3l enad

B2ND
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=~

Wus uagane (2558) lahduseznaumsiuemsingiieuassldvdniasugiaasieassd iauinis
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Jansuazaliunuiuemsinewdiidvinadonudnisegiunn Flidndlndifesiuniidnsna
AoAudusaUIunan wanbiiiud fusgneunsiiuenmsineuinnitassdssieanisaausifeaiu
n1suudniaswgiaadnassaunldlunisuseneugsnasiuermsine aenndesdu nsuduasy

grannIsy (a5t Ansussida,  2553) lananafs esdusenevdrAgineyiliduseneunisuseay

aa

AudNse fie danuAnadieassd wazassiiuliacdug {usenaunisasiitdediminininalng vedl

FOUSNY @1u15aue391nan Y wddauiulianusaveneianstilueleule

Mrunguszneuniseglugaveamsudadunisiiukaninmeiasesdnsiasu seuileing

Y
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v =

& v A a vy o o ° Y]
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a ea o ¢ ' R a oA Y a My a
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wAnsal 993ma (2547) Idfmuuuuinnnudisalunisussneugsiatuninuuiaudn
909 Fry et al. (2001) @sUszneulude 5 saduszneu lnldnstiemeriesdusenauidedudu
(Confirmatory Factor Analysis #38 CFA) aaglusunsudniagy iienseaoulnsiassosdsznouma
5 sy wlemauamvesuuuiaeudnaslunsUsEneugsia aanmsiesginuindesduszney
4 g 91w 13 T Taud anmanudulun1anisiu MsneuaueInINAeINIITeIgNA1 N15EdE Y
winnssuuazmNAnaieassd uaznslasunnadasiugnituainniinay

og9lsAniy q38s Ansusaidn (2553)  ddleduszneunsdesnisuszauannudiia

AUsznaunssesliesdusenoudal 1.anundndes (Risk Taking) 3" fiu "annudes iWuveseiug
Mluduszneuns veunuiivhnieanud mnuaiusovesnues wazarlifinnugiladuauide
2.683n1339A111d159 (Need for Achievement) Wenaaiuleniauraudululd nieusfiansan

pg19azIEANULAY 3.heuludninuAnsiSuaseassa (Creativity Thinking) ldwelanazsvinlufs

Y

Y N Y a P& va ca 1 ° v v s ad 1Al
PO NRUBDULUUAILAN LLG]LU‘L!NWUEJ‘ULmﬂixa‘uﬂﬂimwmﬂumﬂuﬂuﬂﬂiSQﬂmlsﬁaiwa’iiﬁ‘wﬂﬁm'ﬂwmw

Y

Andnfndianldiunisuimsgsia Wudiddsdymudimmiudle muwimaiauindefoinse
U3N13 YSudsanszuaumsaniiiunuegnasaiiat 4.39nuniusierdinung (Addict to Goals) Wens

andmng fin1sanindunuinisivdsanudisa sanuamsaliniinidalagdu (Ability to

motivate) 6.8unénnegvinaunin(Hard Working) 7.enuszaunisallusfnunduumiieu (Leaming

F1191A (Management  and
aa o CX L3
4

Adevirininelng (Visionary)

from Experience) 8.dlauaiunsalunisuimssusasinnuiy
Leadership Capability) 9 fanndesiulunuies (Be Self Confident) 10.
11.5innusuiiaveu (Responsibility) 12fmnunseiesodu uaglivgads (Enthusiastic) 13 1dmAdnw3
\fisiAy (Take New Knowledge) 14.ndndindulauazdirnusanugnens1s (Can Make Decision and
Be Attempt) 15.887%an21um¥sl3iugBu (Independent) 16 1pamgnisaiilagtudundnFocus on
Current  Situation) 17.a1nsauudaiinfudsuinden (Adaptable) 18 3dnUszanamuies (Self-
Assessment) 19.fasfiausiuiionazuteti (Participation and Competition) 20.Ussnéaiioawian

(Safe for Future)

5. Uadpganudniavasdusznaunadenineasse Tugaasughaadieassa
INNITNUNIUITIUNTIN LUIAA Nud) wazauddeiineides vinlinsiuisldadeg

Auddavesfuszneunisideaiieassd Mvinligussneunslugaiasugioatieassd amnsai
AuAngsadsassuldlunisuinisdnnisluesdnisliussauannudnsa lngauisadwunld 2
Hodo fell

1. Yaseneluvesdusznaunis (Internal entrepreneur) aussauyvasyanadauansls
Fufauumenisnsssh wofnssu videnszuiunishn lnedavandasukvenslussaniunisaidug uay

manuegnelusyaraduszeziaiuuneaunisusynausie
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1.1 fusgnauns Sndudedlasumaimnrinueiaresininuilunisasneassd (Creative
Thinking)

12 fuszneunis msiinnwg amnudlelundniasugioaiisassd in3esileddalu
M3adeANNaINIaN1INTwEdy leanameniseana warAudsavesuseneunis

1.3 guszneums seadufiveuBouiegnasninat fi3uauins danuguiunisienu
Tgmnuanunsalunisuileym

Yaa o

1.4 guszneuns denludindevimivinindlng wesseudu Fedndiunues uasiinii

Y

a

wantunsdnnsvingdunetygn wiegilyyivewu uaznsidndugaivau

Y

D
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Y
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1.6 §Us¥N0UNTT ABIINITINUNUNAENSAIUAIINAAAS19ATIA e liuinnTTuuay

AuAnaseassAtuidusasdatu

2. Jadunneusnvasgfusznaunis (External entrepreneur) aniunisalagusniidanasie
mMsifunuresusznouns dsenaidudladeiinliigszneunisilenaiiozUszauanudisa vse
oradudadeiduguassalumsaniunusesfuszneunisganudnsamudnued dinual’
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Uszdnsnm nsufiRnuretesinisannsausaingussasaseldls

2.2 n3dflugsiavesguas fusznevdndudeamsudeya anmindeulmusguis
wiglranusawsnnsnauniioadsnnuunnsnslugsia
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Safuld

va o
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a o | v Y 1w P o a a a =
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6. d3U
JaduNdrAyednedafigusenounissndusesdidy e AruAnas19assa  (Creative

Y
v

Thinking) @espwilviivseliiAnTu dwfunisimuvinuziazosdnuilunsasneassdau wagnis
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a v
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