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Abstract

The purpose of this research was to develop a structural equation model (SEM) of
electronic customer loyalty of online purchasing of the generation C consumers. The sample
consisted of 500 cases selected by purposive sampling. The five-point Likert scales online
questionnaires were used as a research instrument. The primary data were analyzed by
descriptive statistics, and the goodness of fit of the model was assessed by LISREL. The

reliability of the construct higher than 0.7 and the average variance extracted higher than 0.5.

The SEM model had a good fit with the empirical data (Xz/df = 1.96, CFl = 0.91, RMSEA=0.047,
SRMR=0.045). The variables in the model explained 78.24% of variance in electronic customer
loyalty. The customer satisfaction and customer trust had direct effect on electronic customer
loyalty with an effect size of 0.49 and 0.43. Additionally, the information technology
acceptance and E-service quality had indirect effect on electronic customer loyalty thought

customer satisfaction and customer trust as a partial mediator.

Keywords: Electronic Loyalty, Online Purchasing, Generation C
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