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The study of Entrepreneur orientation and Business Strategy that related
to the Success of Drug Store Business of Thai pharmacists who are the

owner of drugstore
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Abstract
The purpose of the study is to study Entrepreneurial Orientation and Strategy

Process of Thai pharmacists who are the entrepreneur of drug store business by using Geissen-
Amsterdam Model of Entrepreneurial Success. The results were from 210 subjects who
answered the questionnaire. The statistical analyses were used descriptive statistics and
Pearson’s coefficient correlation (r). The finding showed that most of the subjects were women
(60.48%), age more than 40 years old (54.29%), had administrative experience between 1-5
years (54.29%), own only 1 drug store (73.55%), and the average funding/drug store was
between1-5 million Baht (57.21%). Most of the subjects were in the drug store business for 1-5
years (52.45%) and the drug store was the only one business that they have (55.56%). For
Entrepreneurial Orientation, the results showed that they had rather high characteristic for
Autonomy and Innovativeness (3.54, 3.45), middle rank for Risk Taking, Stability and Learning
Orientation and Achievement Orientation (2.85, 2.91, 3.26) while they had rather low
characteristic for Competitive Aggressiveness(2.43). For Strategy Process, the results showed
that they most of the subjects used Opportunistic Strategy (3.15) following with Critical Point
Planning (3.06) and Complete Planning (3.03) but all of them were in the middle rank. The
subjects used Reactive Strategy as the least strategy (2.45)in the rather low level. The
correlation between Business Success and Entrepreneurial Orientation were found that there
had statistically correlation with Achievement Orientation (r = 0.356), Innovativeness (r = 0.354)
Competitive Aggressiveness (r = 0.311) and Autonomy (r = 0.276). The correlation between
Business Success and Strategy Process Orientation were found that there had statistically
positive correlation with Complete Planning Strategy (r = 0.330) and Critical Point Planning
Strategy (r = 0.233) and they also had statistically negative correlation with Reactive Strategy
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(r =-0.183) and no statistically correlation with Opportunistic Strategy. The predictive equation
show that at present, if the pharmacists who are the owner of the drug store want their
business have more success, they should have more character of competitive aggressiveness ,

lower their risk taking, and use less opportunistic strategy.
Key words : Pharmacist, Drug Store, Entrepreneurial Orientation, Strategy Process
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fhogdaldindyadnluaosiuioglussduroudiags dauyadnnsuszneunslududug éud aanu
n&dvs (Risk Taking) mmaﬁ'ﬂLamaLLazm‘lﬂumiﬁauﬁ (Stability and Learning Orientation) A4
Tlalupudsa (Achievement Orientation) fiyadnnisuszneunistuszauliunans uaz Jumdnlu

AuAUNAITIItUNSWYeTU (Competitive Aggressiveness) Uaeiign TuseAuAput1 AINN15199 4

A5 4 QQaﬂmwmiL‘fJuﬁﬂizﬂaumi (Entrepreneurial Orientation; EO)

(Achievement Orientation)

yaannsiugusznaunis U EO
(Entrepreneurial Orientation; EO) (A1) Min Max Mean SD. | criteria

Anudufveaiies (Autonomy) 203 2 5 3.54 0.65 RH
AMULILIRNTIL (INnnovativeness) 207 2 5 3.45 0.59 RH
AUNE LA (Risk Taking) 205 1 4 2.85 0.58 M
ANNATTIIUA ST

204 1 5 2.43 0.72 RL
(Competitive Aggressiveness)
mwasianeuazlilalunisiFeud (Stability

209 1 5 291 0.61 M
and Learning Orientation)
Aanuldlaluaiudsa

208 2 5 3.26 0.54 M
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a v

MnuansIsenuinyrdnmsduiiuszneunisveanguinedsiiddnadugeanie yadnsu
Anududnuesies(Autonomy) (3.54) sesasunfesuauiiuinnssu(innovativeness) (3.45) 1uly
mudnuazveIn1sUsEnaunsgsiaiue dadunsddugsicludmesnsussnauinInndunssu
Faueae Tun1susenavdviBnindunssy guszneudvndnazdeiiniiuaiuisalunisdndulaly
anun1salingg loegnedase lidneeluaniunisaldymidadnndn nslieunddae Taonndouis
1ASFIUNSINY wazAmegsenlunsdndussia Jsuonanmsldyadnduanandudivesiies
W& Wveshueddedinisliuinnssulndg uiteasuendnuaivesiu denadostunisAnuves
yiyiFeu sUlws, uwisTy eiqassa uazsumy Asziamnuuy (2556) ludosdadofifinruduiudions
Uszauanudnshudegsiovesiue hiedemeneuaivsendnvalvesmuedigniuenuezle
nsUsznevgsivdasdszauanudiia wavainuanisnwinuinuadnnisiudusenaunisludiu
AuAE1TluN1swady (Competitive Aggressiveness) fnAoudnan defidulunmudnuazaeinis
Usgnaugsaeiilaendunsiduidveaes findigadusuwiulunisissiafug ssuinenny
sosnsiludvesgsiowaganuiidasslunisusznevindmandunssy vibindunsgiduidnvesi dn
Lildusgnaufamsugiilonavnsgsfaeiaferognegsiadu Wy gsisevnsdatiuiontsudeduy
\Begsnaliuvdn (Bandad adnedn, 2558) FslildfuunAniazienvusduistu worennimnisnisiile

1 153 v

wrvurguitiulugsiufelfuegrufuimileugusznaunislugsiadug uiannsidyadndiuaing

Y

[
N & o [ [ @

f¥nlumsudstudeuteind Aldugnseudmiuindunsiiduirvesusduiu ewdayiu
anunsaivesgsieueluteqiu deiiueluguuuuueaietieannsisseme wu glu 1nmua
wardun sieiuglugiuuuiedeieiiduressumdlneios dandudugsinlulsemdlneanntu
Sugedotnemani geudimisidugsaludnunsdliiminlunadunisusgneugsianien sannt
nsmisdainisuszneuividnadunssusiudie downdunsiludvesiiue deandganiunisalfis
fudanegaiaasedatull :innisduniual indunsfifudivesiuer Jainifeeuiaeg wesueady
Hoymlvgvesmsdndussiedueluguiusifervesnuies (vindeu sulwi, uwisty algassal,
SR AT I, 2556)

5.nagnslun13anliugsna (Strategy Process)
HaN1TITeNUd ngudiiegna Tdnaensluni1susenaugsfasiuen unigalununswaIsn

Ton1a (Opportunistic Strategy) (3.15) 898911AD N15INUNULANIZAIEARY(Critical Point Planning)
(3.06) wazNIIUNUENTNBEENYsal (Complete Planning) (3.03) AudfU uAvsauiuAdIdn
Teglusyiuldiunan wagnguiieg1slinagnsaun1snsu (Reactive Strategy) Woeilan (2.45) lng

JnagluszAudeudiwin A5 5
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M1519 5 Naenslunsaiiugsna (Strategy Process)

nagnslun1saliugsne U Strategy
(Strategy Process) (Aw) Min [ Max Mean SD. | criteria
NINUHUANNTDETUY 0
210 1 5 3.03 0.76 M
(Complete Planning)
MIVURUANIEAE Y
209 1 5 3.06 0.81 M
(Critical Point Planning)
n1suasnlonia (Opportunistic Strategy) 209 1 5 3.15 0.83 M
N156195U (Reactive Strategy) 207 1 5 2.45 0.90 RL

MnuansideideRansannagnsililunisUsznevgiiaiuevenguinegis nan13de
wud1 nduiegdlinagnslunisuaramlenia (Opportunistic  Strategy) unfign nan153deil
HOAARBINUNANITINEYBY AERNS19198 As.lulAa 1Wsiees (Hiemstra, AMF., Kooy, KG. Frese,
M.2006, Gelderen, M., Frese, M., & R Thurik, R,2000) #ivhmsideluguszneunsvesusemaly
nidiowdly inudn Ussineluieids dnldnagnsnisuarsmilenia (Opportunistic) uniigalunis
Usgnougsia uazaenndeafuaiuideiivhnisfnuinagnsnisuszneussiavesiiuszneunsaneg lu
Uszndlne Felanauiientu wunuideves HALAT.2UAITINN NIn1Hum Tud w.m.2554, 2555, 2557
WASTUSIA ATTUNTIULN, (2544) (Tudu

6. ﬂ%ﬂ&lﬁuﬁuéiwdwqﬂﬁﬂmilﬂuéﬂixﬂaumi (Entrepreneurial Orientation; EO)
fluadudsavaINIUsEnaugsiasuen

Lﬁ'aﬁﬂmimmmé’mﬁuﬁ‘iwdwqﬂaﬂmiL‘i‘JuQ’ﬂssﬂaumi (Entrepreneurial Orientation;
FO) fuaudiiaveanisusznougsnadiuen lneld Pearson  product-moment  correlation
coefficient () wuinyadn nmsidugusenaunistuanuldlaluaudisa (Achievement Orientation)
fiewduiusedsildeddymeadafuanuduiavesmsusznoussiefiueniniign ¢ = 0.356)
59989ADANIUINNTIU (Innovativeness) (r = 0.354)  A11uA13 1 lUAITLYSTU (Competitive
Aggressiveness) (r = 0.311) uagaududiveadies (Autonomy) (r = 0.276) Tuvuzdl aunddes

v ¢

(Risk Taking) mmaﬁﬂLa:uaLLaﬂsﬂaﬂum3L§8u§(5tabitity and Learning Orientation) ldfianuduus

o w aa v

agafiledAgynneadAtuanudsavesnsusenaugsnaen ((am1519i 6)

o
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a" [y &3 ¥ . . . LY
MITNN 6 MILFNNUSTENINYAANNTLIUUKUTENBUNIT (Entrepreneurial Orientation) AU

9

AudsaveInIsUszneugsiasue

ynadnn1silugusznaunis (Entrepreneurial Orientation; EO) r sig
Audusvesies (Autonomy) 0.276** <0.001
ANAUTINTIU (INnnovativeness) 0.354** <0.001
Aunddes (Risk Taking) 0.002 0.975
AMUN12317 U SISt (Competitive Aggressiveness) 0.311%* <0.001
rwasanauazlilalunisiSeud (Stability and Learning Orientation) -0.072 0.343
Aauliflaluminudsa (Achievement Orientation) 0.356%* <0.001

** Correlation is significant at the 0.01 level (2-tailed).

Han133derilimsuintunisuseneugsiaduen Wivesgsianussauanuduiavzdontug
Afauldlaluaiudsa Jutnnssy dauna$17luniswd sty wazdudivesdiies Teaanndad

vdivemAdeves Juiin agwsiadiesna 2550nvhauideemnglunduiiegiamiludmenunin

al

wuauduiudianzanuivinnssuiuanudisalunisuszneviaduemdusuenunin Tuves

[

a & v v A 1 YR VR = S v Y ' av X a
yadnnsiuguszneunisinudug ldnuaduduiug daduldlddinquitegisvesnuidedidug

e

Usgnaufansiugvill WliewgHugaunmdatuinessnlunsyihhuelusasgiuidmus
pdnefuvinty maduiueiaunmiivszauanudniadsdianuddyfuanuiuianssy udngs
degdlunuideiondyumedumagsiounn Famuauduiussewiheaudiatuyadndiudun
SweuenINuInngsl MnKamMIIeE Asiinuuandisninauiseres Sufisn nsiaiesna (2554)
iefinnsanannuanisidelumsnsil 4 wui ndvnstuseneunis dyadnnisuseneunisludu ey
Judwesdiewazenuiiuinnssuegluszaursuiisgeeguas wazanuldlaluainudnie eglusediv
Uhunans msindensguszneunisazuszneuiamsiueliuszaunnudnse desiinisiasuaing
q@%muénﬂﬂmaﬁﬂ ﬁﬂwé’qmmﬁaqﬂﬁﬂluﬁmmmﬁn%ﬁ’ﬂ,umiLLﬁdﬁu(Competitive Aggressiveness)
Turaiflidevesiuiion Susaunmduealifesdinusdulugsindetunntn wiasiduing
Tu3msuagnisUszneuindnvounduns wiidenguiedislldiuane usauniw msiigshaay
ogfsenauardiaudda fusenounisfesdimiuanunsafiazudstutugsiadiuendu s ueifeuas
$rugiaFeriennag silunazinsUssna Addshlinisudstugaty Sadunisudstudgsia Wy
Fudunu 9191978 Wudu Fedunnamside fussnounsiueiitsussauaudifauareyenld
dosdiyndndindudedu wiillefarsanainnaniside (ms1eil 4) ndunud ndunsguszneunis
yrannaduguszneunisdeudssin faifu mavihedislslindunsgusznaufamsduen fyadnms
Usgnaunisluduiigedu thagdhediunnudidalunssenevgsialdundy  dauyadnaunid

es (Risk Taking) mmaﬁ’]LamaLLazsLsTLa”Lumiﬁauif (Stability and Learning Orientation) il
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auduiusiu faonndostueuddosun Wy asisud uazdaweart (Lorrain and Dussault, 1998
quoted in Rauch and Frese, 2004, p.14) Fuilun INTLADYING (2554) 3550471 2181 3nIuy (2544)
i3m0 yaueglsanl. (2544) 931 dudinsdeiiud (2549) uwavseTan wdulne (2552) ns18gsnasiue
Hugshefitingvune wazanmsgiunsussneuindnmugy 3dliormherlsiiiaudanauinanudes
unnifn samssnsiineusuvesndunsiusznaunisiueniifeglutiagiiu dnidumsdeuslues
Reafulsn 01 LagnsUszneudv@mannni mseudludsgsie Sslinuanuduiusiuaiudise
L%ﬂﬁqiﬁﬁ]ﬁﬁﬂ‘ﬁu

7. ANMUFURUSIENIN nagnslumsanfiugsna (Strategy Process) AUAIINAITAVDS

n1susEnaugsiasiuen
Wovimsmanuduiussening nagnslunsaiiugsia (Strategy Process) fiuaudnsa

“UaﬂmiU’izﬁﬂaUQiﬁﬁ]%mmhﬂ% Pearson product-moment correlation coefficient (r) ‘W‘Uiﬂﬂaqwﬁ

a o

N13uNuaIneg9anysal (Complete  Planning) iAduduiusegaiifoddgyni1eadan

7

c

ALEN5ITRIN1sUTZENEUIRASUEININTER ( = 0.330) F09ANNADNAENSNITIINUNILANIZEF ATy
(Critical  Point Planning) (r = 0.233) luraugnuauduiusidauiunagnini1snssu (Reactive
Strategy) (r = - 0.183) uaglinuanuduiussenitanagnsnisikalsinlenia (Opportunistic Strategy)

) °o & a v 9 A
ﬂ‘Uﬁ’J’]ﬂJﬁ’lLiﬁﬂumiﬂi%ﬂ@uq%ﬂﬁ]ﬁuﬁﬂ PNFTNNN 7

A13197 7 Auduiusszning nagndlunisefiugsna (Strategy Process) Aumaudse

Y9INTUTENBUTINITIUYINTNMNUE 1T eg9auyTal (Complete Planning)

nagnslun13aliugsna (Strategy Process) r sig
NILHUAIMTeE9ENY Al (Complete Planning) 0.330%** <0.001
mmmmumwwﬁqéﬁﬁm (Critical Point Planning) 0.233%* 0.001
n1suasnlonia (Opportunistic Strategy) 0.056 0.421
M3#ady (Reactive Strategy) -0.183** 0.009

** Correlation is significant at the 0.01 level (2-tailed).

Han1ITeuansbiiiuinagnsiunsiiugsiandanuduiusiunisusenevgsnalilssay

2 A a

AUENTA AD NISNADILNITATIUNIDULAZINIUNY ﬁamsmaLmummﬂwaﬂmauyszﬁ A NIIITINU

wnedsiddny insglunisusenevgsiaiuen desdimawseuanunioudiant Asusnowsuaiy

a =

3373 Fansagandugsiafiuenls aziin1snsrauseiliuaindiinauAnNenIsuN1 T81MShaTe)

nseNTIEsIsuguiewdaiu Mdanundeulunisanfufsnisuasufianun amilunsvesygyn

[ =l

Wasweniisdls savislusznindndugsia Aelinmsesnaeuduszey vilindynsguszneugsia
AounIgUNTaNTuNIIATIRAB VYIS @oAARBITUNUITLYRY JuUANT INTLadesna (2554) Nvn1s

[

Weluhuwemduimeaunm Wewaldeunnsananuidevesiuiinn Mvinsidelusuenunmn
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wnueuduiuslamznagndnsnaunudmiiegisauysal (Complete Planning) dadumsiznis
wlisunsiuseaduiuequain azdesinmaniouanuniensrminliasuiudeuiiayl#sunis
prvvssduliniudusamnw nagndiieiauddy dunguinesnannauided Wunsitelu
wdynsguszneugsiasmelagliliueninluanziueinunin Jdimsldnagnsnisnuwnuanis
Asdrfy(Critical  Point  Planning) wielwuszauaudniasie luvaeziinagnilunisdesu
fanuduiuslufiemanssdia Sadulumuanimvesmsvigsslutlagiuiiianeg msudadugs flazvi
dinsnsedv Ingldfiniaedeuanundon wwvilfldarunsaUsznavgsiandedutugBuld daunisi
nagnsnauaslonatu linuanuduiusiunsUsrauanudiialunisUssneugsiadine e
nsusgneugsiTiuetudesdinatunnuam wazanasgumssdumsly vldnswaanlena

o
a K%

#1197 Tun15UsEnouUsINagnIinvianengmune wasunsgIunsusenauIsnnndunssy

Y

wililofiansanilanagnslun1saiiiugsia (Strategy Process) vaandunsgusznaunsiuen

Tudagduainnisdrsa (sen 5) ndunuiingudiedis ldnagnsiteunnuszan egluseiuliu

'
U ! ¥ o

NATVINTIY (BNE3U NagNSNITALTU BeegluseduAautien) anvie danadeunigalunisldnagnsily
fiauduiusiuanudnsalunisuszneugsna Aenagndnisuarmilenia wansliiiuingadyesing
lunisWaiungsfaduenlivszauanudisalasdesdnsilimndsnsguszna unsiuenldnagns
= v v v fw o & a qu =

Maennaot duiusiuanudusalunisusenevgsialinniu

8. n1silATdiilaLauasun1sneInsaialuduIaveansUsznaugsiaiiueilag
yadnnmn1silugusznaunis (Entrepreneurial Orientation; EO) wasnagnslunisaniugsia
(Strategy Process)

n1sinsgideyalaglinisieseinisanasswuunyan (Multiple  Regression
Analysis) 35 enter wansidenuitadofianansaneinsalnudniavesnsusenougsiafruenld
pgelidudrdgynisatflusedu 0.05 Asladunagnsnisdndugsialudrunisualanilenia
(Opportunistic  Strategy) LLaz‘qﬁﬁﬂmwmiﬁluﬁﬂizﬂaumi AUNAILEe (Risk Taking) wagA3u

An¥1lunisudsdu (Competitive Aggressiveness) Han15itAT1gRdulunuans1e7 8
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A13197 8 NANITIATITRNITANNBBULUUNYALTBLAUDANNITNEINTAIAINENTVRINTT
Usznougsnasuelaeyadnninnisiluguszneunis (Entrepreneurial Orientation; EO) nagmnslu

M3ALHEUEINA (Strategy Process)

Standardize
Unstandardized d
Variable t Sig.
Coefficients Coefficients
B Std. Error Beta

(Constant) 1.377 587 2.347 0.020
Method Opportunistic strategy -.241 .102 -.229 -2.374 | 0.019*
Enter Risk taking -.265 130 -173 -2.044 | 0.043*
Competitive Aggressiveness | .452 101 370 4.475 | <0.001*

INNANITIATIEMUANT1N 8 Winthunasuduanniswensainnudnsavesnisusenay
g3 uen laaunisnadl
ﬂ’J’]&lﬁ’]L%iﬂuﬂﬁ‘di&'ﬂauqiﬁﬁ]”l = 1.377 - 0.241(Opp.Strategy) - 0.265(Risk taking ) +

0.452(Compet. Aggress.)
naunsnensainud Jadenagnsnisadiugsialumunisuasanilania (Opportunistic

Strategy) wavyadnamnsidugfuszneuns aundides (Risk Taking) ludadeidsauseniudisa
TunsUseneugsie luvazfidedefitinameuinduanuduislunisussnougsiaiiuen Aeyadnam
arufinlunisudeti (Competitive Agaressiveness) Famueds ﬂmé’ﬂwmzﬁsiaéfmuaxﬁn%’nLﬁa
Boushumis wagtonvuzn1saneusingg lunsuseneugsialasiamzgsianoglunanifiodtu uanain
mnindunsguszneunisiesnisuszauanudnsalunsusenougsnadiuen uiainwaniside Tunisns
7l 4 ndunudn indunsuseneugsiaiiuen  nguiegn fiyadnamduanuiniialunisudy
Aoudei fadumnindunsiuszneunisiusifesnafiuanudnialunisussnevgsauniy
wdynUszneugINasuemsieslsuusayrdnamnisiluiussneumsveasnuludiuaiuinagnly
msudetulindutedusuiueidug Ausznevgstalndifes uasiaumueddiinidvin uazsuiu
gsRalimileninguddlumann TEusznougshaguisennitozidnlunaaiiendu wazanyadnniwsy
Anunddes uazanmsldnagnsiumsuaamleniaas Jadulumunmsideves gsiing fundiasy

Ha kaylsan Lwgansal (2558)
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ayluazdatauauuz
nuanderilinuiindnsinenidudivesssiauendiypdnamnisiduduszneunis

(Entrepreneurial Orientation;  EO) wauluniuanuiduaivesiaes (Autonomy) Lagaiuaaud

[

wInN33u (Innovativeness) wsindufiymdntusnueiuldlaluaanudisa (Achievement Orientation)
nfeuduiusiuanudnsaveanisusznaugsioduen Tussdulunanawingu dsdumndesnisln
gnafueUszaurudsanniu enafeadinisinuarimuiyadnamnisiduguszneunisveunds

9 9

nslmemdudvesgsiaduelidanuaenadesiuanuduiavesnisusznaugsnadueuiniu

a a1

TngangyaannnauANAIFluNsWlty 59U lusesnagnslunsandugsfiaiuiu aumn

a

wunndnslvedudivesgsioduen Mnagnsnisandugsialunagnsnisuarsmlenia duduna

9

sav 1 v o s °o & a v I Yy  a o ) A &
EWSVIINNﬂ?qNaMWNSﬂUﬂU'}Nﬁ'}LiQIUﬂqiﬂigﬂaUﬁﬁﬂf\] JUU E]']'i]maﬂﬂﬂ’]iWWN’ﬂWLﬂa%ﬂﬁ%LUu

q q

a daou o ¢

Wrvesgsna wWilalunsldnagnslunisusznaugsi ndduiusiuanudiiavesnsuszneugsnadiu
enlnniu Tngtanznnsanauny santhegvauysal (Complete Planning)

n93ei Wunmsidelussdusznevuistiafemunuuassaudisalunmsussnounish
LWU-SUALNDIAU (Geissen-Amsterdam Model of Entrepreneurial Success) U83Fans13158 a3 luLfAa
wiswes lussduszneudu yadnnisiluduszneun1s (Entrepreneurial Orientation; EO) nagmsiu
n3RLlugsia (Strategy Process) way audnsalunisuszneugsia wihtu Fedaflanuninaulaly
miﬁﬂwﬂuﬂﬁaﬁmﬁmﬁaag’mmwuﬁﬂaaa Wy gilAuiaugiuigy (Human  Capital) %30
ANMUINGOLN1953AY (Business Environment) thiafildiunuseifiusaudu lunisiesndila uay
wndunwimaunsiaunliusenaugsiaduen Ussauanudusalunsaniiugsiaegrsnsuiou
moly
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wigIou sulng, wwisdy sgasay, sme Asedauiuun. (2556). Yadeiiimnuduiusaenisusyay
audstludegsivesiiueaieis anAnuAntiuresdvdnumIne1duiidenin
wszifgsAgUTEneugsiaiueasetne. lassnsiilvniundynssudinunagnsuims,
ANENEYANENT WINENdeiReeiunsTiuTH

931 fufinaderud. (2549). yadnamiUszneuns afinnudanudinguazaudisalunis
Usenaugsnavesusenauns OTOP (4-5 A7) Usenne s inendnusuSaygrumUudia,
UINIRLTITUANENS, AlzAaUeNans, a113¥1NINENAAIMNTTULALBIANTT,

Juiin anwswadesna. (2554). yrdnmaduiussnaunisglenuanudiung nagnslunisaniu
ganauazaudnsalunisuszneugsinvesuszneunisussangsioiuenamuninlum
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