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This article aims to analyse the use of scents to support knowledge and learning in the
museum. Particularly, | am interested in the use of 'scent’ in the museum area. This is a new
study that also can guide the way to use scents to support knowledge and learning in the
museum. This article will show the result of my investigation survey, observation and analysis of
how to use scents to support knowledge and learning in the museum effectually via case
studies. This article focuses on the analysis of two international museums which both are clearly
shown the way to communicate the knowledge through 'smell’ in space. For instance, the
Estonian Health Care Museum plays an important role in using scents to support knowledge and
learning of medicine and healthcare for educations. While the Helsinki City Museum, Finland
emphasises on the use of scents to support knowledge and learning of the Helsinki identity.
However, both case studies will be interpreted by visual communication (through semiotics) and
sensory marketing analysis. These two main elements are important to make us clearly

understand the way of bringing the scent from tangibles becomes more concrete.
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