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Abstract

This research is quantitative research. The purpose was to study the demographic
factors, online review factors affecting the decision process to purchasing cosmetic of
Generation Y consumers in Bangkok. The sample of 400 people. The research instrument was a
questionnaire and statistical analysis includes frequency, percentage, mean, and standard
deviation, T-test, One Way ANOVA and Multiple Regression.

The results showed that most respondents were female, aged 18-24 vyears,
bachelor's degree and were student. The average monthly income is less than 10,000 baht.
The types of the cosmetic product that they purchase are skin care from the specialty store.
They usually bought 1-2 times of cosmetic per month, each time around 500-1,000 baht. Most
consumers normally search online review every time in order to before their buying decision.
Take time to find information 1- 2 days a week. Spend an average of 1 hour per visit via
Google, Sanook, Pantip, Jeban and Facebook. The variable gender, age, occupation and
income were affected online review and decision purchasing. The online review factors,
communication channel, reviewer and results of review were significantly positive the decision

process to purchasing cosmetic.
Keywords: online review, cosmetic, decision process
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