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Increasing of Brand Image through Customer Visual Perception

Case Study Black Sugar
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Abstract
Black Sugar is a fashion brand that has unique identity by using different pattern

design from other fashion house and use white grey and black as a main tone. Black Sugar
places importance on brand image to impress brand disciples, increase brand awareness and
grab more market share. Then, Black Sugar has to present its identity and unique brand image,
especially in retail interior design that is the first impression for customer. This research
objective is to study consumer perception of Black Sugar brand identity and create design
guideline for designing retail shops by start from the main place at Raminthrald road that is
where Black Sugar was produced and distributed.

This research is based on three concept, branding, retail interior design and
perception. Researching process was done by using pictures and questionnaire and doing
content analysis by using simple data distribution. Finally the research got some phrase that
reflect the brand Black Sugar are Cool, Pattern Structure, Modern, Confident, Trust, Different

and Cool. Those phrases are going to be used to design Black Sugar retail interior.

AEN Uzy,: : Black sugar, Brand image, Perception
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