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Abstract

The purpose of this research is to study the value-added products that appear on face
cream sachets. It is a qualitative research. With the content analysis, the research statics study all
the value-added products which are in the category of moisturizers. The research statics also
explored all the face cream sachets by taking photos of the products in the convenience store 21
products are classified into 44 types in Hua Hin, Prachuap Khiri Khan.

The result revealed that the value-added products of face cream sachets can be
concluded in 14 points which are 1) Adding value by using foreign language 2) Adding value by
using illustration of the face skin, the product and the additional image 3) Adding value by using
creative package of the product 4) Adding value by locating the product supplier 5) Adding value
by creating a slogan of the product 6) Adding value by using special font and colored font
characters 7) Adding value by specifying the type of the product Adding value by offering manual
and warning 9) Adding value by offering the customer service information 10) Adding value by
specifying business alliances 11) Adding value by specifying a dermatologically tested or
hypoallergenic tested 12) Adding value by specifying the guaranteed awards 13) Adding value by
specifying the benefits of the product 14) Adding value by specifying an expiration period. The
conclusions and recommendations of this research can be used as a guideline to design a product
label and to improve the label to be attractive, unique and clear in order to make the product

impressive in the eyes of consumers, along with becoming loyalty to the brand.
Keywords: label, value-added, face cream sachets
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