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Abstract
The research aimed to study the business model and process on the Digital World of the

students of the Faculty of Management Science, Silpakorn University. It is quantitative research by
using the Grounded Theory to build it up. The researchers gained the information by interviewing
55 (fifty-five) students of the Faculty of Management Science, Silpakorn University, by the use of in
depth interviews.

As a result of the interview with the students, we found that there were two types of
business ownership; Proprietorship and Partnership, There are also two ways of running the
business; Distribution business model and Model of business services. There are four stages of
procedure involved when building up a business; Start up , Planning , Operation and Evaluation.
Finally, there are a number of problems and obstacles that may arise: Shortage of Funds , Public
relations , Lack of digital marketing skills , Delays in product delivery and Competitors. In
conclusion we suggest that students can use this research as a way to develop their abilities in the
many aspects required for developing the modeling of a business in the digital world, such as:-
Design Thinking, Big Data Analysis, Fintech and Innovation, to enable them to start up a business in

the Digital Industry and expand it.

Keywords: Business model / Digital Business / Building a business
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