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Abstract

Nowadays, air transportation is a very important means of transport in Thailand. Thai
people are now becoming more interested in traveling by air than before. As a result, the low-
cost airline businesses in Thailand have increased significantly and the low-cost carrier market
is very highly competitive, especially in terms of promotion ticketing. Therefore, this research
examines the customer behaviors in choosing service of the low-cost airlines, the influences
among service quality, services marketing mix, and low-cost airline images. The researcher
distributed a total of 400 questionnaires to Thai customers of domestic low-cost airlines.
Statistics on data analysis were comprised of descriptive statistics in percentage, mean, S.D.,
and inferential statistics were Multiple Regression Analysis.

The results showed that there were 3 factors such as tangibles, products, and low-
cost airline images that influenced on the customer behaviors in choosing service of the low-
cost airlines, not a single aspect as assumed. Likewise, price, and process also influenced on
the customer behaviors in choosing services from the low-cost carriers. There were assurance
and empathy that influenced on the customer behaviors in choosing services of the low-cost
airlines in the aspect of repurchasing the same low-cost airline for the next travel.
Additionally, reliability influenced on the customer behaviors in choosing services of the low-
cost airline. To elaborate, customers would recommend or refer the service to their friends. In
addition, the research also discussed implications for airline carriers and it should be focused
on the service quality and the airline image in order to enhance service quality and good

image of the airlines.

Keywords: Low-Cost Airlines, Behavior in Choosing Service, Service Quality, Service Marketing

Mix, Airline Image
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AT 2 UARIKANITIATIZVINSaRnRENAMNg ANTIUNSIRanlduINsanensTuduual A1uns

Wonlgusmsanenistuduyusiaiswely

fauds B SE Beta t Sig.
AnAsil (Constant) 2.482 0.369 6.733**  0.000
Frurmuudede (xy) 0.063 0.074 0.051 0.847 0.398
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AT 3 UARIKANITIATIZVINSaRnREN AN ANTIUNSIFenlTUINsaen1sTuiunuan A1uns

wuzihdulildusnisanenisUusuyuei

fauus B SE Beta t Sig.
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