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Abstract
This research was a qualitative research which aimed to study marketing strategies

and barriers to business. It is based on case study Ban Khun Kaew and the entrepreneur source
of information presented in the research. The data was collected by in-depth interviews and
semi-structured participants. Used cell phone to make telephone interviews and used another
cell phone , pen, and notebook to collect information. The study found the marketing mix in
business of Kanom Ban Khun Kaew are use 7 aspects which are product, price, place,
promotion, people, physical evidence, and process. And the obstacle to the business of Ban
Khun Kaew are 3 aspects which are production, marketing, and economic. The most
appropriate solution is addition new product in original product line and use the innovative

online promotion to increase sales.
Keywords: Marketing Mix, Strategies, Barriers and Obstacle
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