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Abstract
The purposes of this study 1) a pattern of relationship and causal factors influencing

tourists' destination loyalty of creative community tourism in the Andaman provinces cluster.
The research sample for this study consisted of tourists visiting tourist places in Phuket
Province (Bahn Kanan Community/ Koh Loan Community) Phang Nga Province (Tha Din Dang
Community/Sam Chong Neu Community) and Krabi Province (Leam Sak Community/Thong Yee
Peng Community).Research samples were 400 tourists derived through purposive sampling
technique. Reliability testing was higher than 0.70 in all areas and testing hypotheses were
analyzed with  AMOS program.

The results found that hypothesis (1) creative community tourism affecting
experience in creative community tourism by direct influence as 0.218 at the significant level
of 0.01, hypothesis (2) creative community tourism has a positive affecting on satisfaction by
direct influence as 0.800 at the significant level of 0.01, hypothesis (3) satisfaction of creative
community tourism has a positive influence to experiences in creative community tourism by
direct influence as 0.662 at the significant level of 0.01, hypothesis (4) satisfaction of creative
community tourism has a positive influence to tourists’ loyalty by direct influence as 0.455 at
the significant level of 0.01,and hypothesis (5) experience in creative community tourism by
direct influence as 0.218 at the significant level of 0.01 has a positive influence to tourists’
loyalty has a positive influence to tourists’ loyalty by direct influence as 0.466 at the

significant level of 0.01.
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