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Abstract
Nowadays, in Thailand as well globally, health tourism is a fast-growing business.

Health tourists who are travelling to Phuket for medical programs such as for an example:
medical checkups, dental procedures, cosmetic surgery and beauty treatments, then spend
their free time or recovery time trying other wellness services such as spa, Thai massage and
Thai foods. The accumulated results from scholarly research, articles, health tourism situations
reveal that health tourism gets more popular and leads to healthy cuisine combine with
health tourism packages. If a restaurant in a hotel located in Phuket integrates the 6-wellness
service innovation model ideas as a guideline and develops a working process with other
related departments inside the organization to combine Thai raw materials and products
especially vegetables, fruit and herbs which are designed for healthy Thai cuisine. Then, link
the healthy Thai cuisine with the healthy tourists who come to Phuket for Thai wellness. This
will help the restaurant operators in providing an alternative, by adding more value and
promote Thai foods that benefit health. On the other hand, restaurant operators must also
focus on associate’s development and training to add more knowledge and skills concerning
healthy foods by which understanding the healthy tourists eating behavior from each
nationality will aid in providing service above the normal expectations, leaving the Healthy

tourist thoroughly impressed.
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