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Abstract

The purpose of this research was to study marketing factors and personal factors
affecting to sustainable Fresh Market development. This research combined quantitative and
qualitative study. The quantitative study consisted 400 customers; data were collected by using a
self-administered questionnaire developed by the researcher. Data were analyzed by using
descriptive statistics, one-way ANOVA and Multiple Linear Regression Analysis. The qualitative study
consisted 3 administrators; the qualitative data were collected by using in -depth interview. The
qualitative data were analyzed by content analysis and data triangulation. The major results
revealed that the sample had very agreed that the marketing factors highly affected the
sustainability of fresh market development. Pointing at each marketing dimension, we found that
the rankings of marketing dimensions from highest to the lowest are product, price, person, place,
process, and promotion, respectively. The finding of this study indicated that difference of
occupation has different agreement on marketing factors. In addition, price, promotion, process,

and physical evident are affected sustainable Fresh Market development, at a .05 significant level.

Keywords: Marketing Factors, Sustainable Development, Fresh Market, Sustainability
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