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Abstract

This research aims to analyze the content presented on the Facebook Fan page of
the Faculty of Management Science, Dhonburi Rajabhat University Classified by presentation
method presentation and communication style. This research is a qualitative research. Use
content analysis methodology. The results showed that

(1) The content presented on the fan page of the Faculty of Management Science,
Dhonburi Rajabhat University is divided into 6 areas. And branch programs 2) The content of
the admission is 5 times in the post. 3) The content of the activities of the faculty and the
university is 8 times. Posting 4) Content for public relations, projects and projects of the
Faculty and University has 23 times in the post. 5) The content of the recruitment company or
apprenticeship is 11 times in the post. 6) Other general contents are 1 time in the post. Over
the past two months, there have been 49 postings. (2) The content of the admissions process
in various subjects. Encourage activities that encourage, motivate, or motivate students or
others to make informed decisions. Focus on each distinct branch. In the presentation format,
the overview will present content using images. Clip Video Format, YouTube uploads and links
to faculty or universities in the presentation. Allow students or interested people to access the
information immediately. To attract the quality of each subject. And (3) the overall
communication style. It offers content communication. The public relations information to the

interested parties to perceive it is available to the public.
Keywords: Content Analysis, Facebook FanPage
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