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The Acceptance of Digital Magazines and Consumer Decision Making:
The Management and Development Trend from Printed Magazines to

Digital Magazines in Thailand
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Abstract
“The Acceptance of Digital Magazines and Consumer Decision Making: The

Management and Development Trend from Printed Magazines to Digital Magazines in
Thailand” has four objectives: 1) to study knowledge, acceptance, and consumer decision
making on the purchase of digital magazines 2) to study the relationship between knowledge,
acceptance, and consumer decision making on the purchase of digital magazines 3) to study
the management of digital magazines and 4) to study the trend and objectives of the
development of printed magazines into digital magazines in Thailand. The methodology
employed in this study includes a survey of consumers’ knowledge, acceptance and decision-
making process on the purchase of digital magazines and in- depth interviews to examine the
management of digital magazines, trend, and objectives of the development of printed
magazines into digital magazines in Thailand. Summary of findings is as follows:

1. The analysis of level of knowledge, acceptance and decision making on the
purchase of digital magazines has found that knowledge of magazine readers, both those who
have been exposed and those who have never been exposed to digital magazines, is at the
lowest point, which is 52.45 percent, at mid-point, which is 45 percent and at the highest
point, which is 2.25 percent, respectively. Most readers chose to read free digital magazines.

The studied sample was most likely to choose to read printed magazines, and least likely to
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read digital magazines. The main reason given for not reading digital magazines was the
subscription fee while the main reason given for reading digital magazines was the multimedia
features available in digital magazine such as animation and sound. Respondents reason that
the marketing mix of digital magazine influenced purchasing decision at a high level.

2. The analysis of relationship between knowledge, acceptance, and consumer
decision making on the purchase of digital magazines demonstrates that the positive relation
of the knowledge about digital magazines and decision making is low. The positive relation of
digital magazines acceptance and decision making is at medium.

3. It can be concluded from in-depth interviews with magazine executive editors that
the management of digital magazines is dependent on internal factors which are the
organization’s policy to experiment the new market in order to expand readership without
investment on personnel to develop the magazine’s digital version, and the employment of
staff who lack digital and technological skills. External factors are the fact that digital
magazines are limited to to iPad users, and the slow speed of the internet. Readers are used
to free download and readers misunderstand that digital magazines are electronic magazines;
as a result, the digital magazine business lacks a successful model. Due to a small portion of
readers, advertising agencies do not invest in digital magazines. In order to survive, digital
magazines should adapt themselves by expanding their distribution channels, including
website, social media, printing media, mobiles and other applications. Digital magazines should
also operate as a digital agency for big corporations.

4. Results from in-depth interviews with magazine entrepreneurs shows that every
magazine entrepreneur does not have a plan to develop his or her business into a digital
magazine since it is not a profitable business. Digital magazines have a small readership,
resulting in less interest from advertising agencies, the high digital production cost added to
the lack of development plan as well. Even though digital magazines have their distinctiveness

about their interactivity, the Thai market is not prepared for digital magazines.

Key words: Digital magazines, Acceptance, Purchase decision, Media management
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