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Influential driving factors for trust, satisfaction, word of mouth and

repurchase of Store Firearms Sornthong
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Abstract

The objectives of this research were to develop and validate a causal relationship
model of influential driving factors for trust, satisfaction, word of mouth and repurchase of the
Store Firearms Sornthong’s customers. The model involved six latent variables: perceived
economic value, perceived quality value, trust, satisfaction, word of mouth and repurchase.
The researchers used quantitative methods which involved empirical research. The research
tool was a questionnaire to collect data from 294 customers of Store Firearms Sornthong. The
statistics used in data analysis were frequency, percentage, mean, standard deviation and
structural equation model analysis.

It was found that the model was consistent with the empirical data. Goodness of fit

measures were found to be: Chi-square = 299.56 (df = 286, p—value = 0.279); Relative Chi-

square (}(Z/df) = 1.047; Goodness of Fit Index (GF/) 0.934; Adjusted Goodness of Fit Index (AGFI)
= 0.900; and Root Mean Square Error of Approximation (RMSEA) = 0.013. It was also found that;
(1) perceived economic value had a positive and direct influence on customer trust; (2)
perceived economic value had a positive and direct influence on customer satisfaction; (3)
perceived quality value had a positive and direct influence on customer trust; (4) perceived
quality value had a positive and direct influence on customer Satisfaction; (5) customer trust
had a positive and direct influence on satisfaction; (6) customer satisfaction had a positive and
direct influence on word of mouth; and (7) customer satisfaction had a positive and direct

influence on revisit.
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0847 | -0016 | 0831** | 0.803** | -0.003 | 0.800**
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(0.091) | (0015 | (0.087) | (0.093) | (0.013) | (0.090)
fudsdanale PVP1 PVP2 PVP3 PVP4 PVP5 PVQl PVQ2 PVQ3 PVQ4 PVQ5 TRSI TRS2 TRS3 TRS4 TRS5 TRS6 SATI
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fhudsdanald SAT2 SAT3 SAT4 SAT5 EAL6 WOMI WOM2 WOM3 WOM4 REVI REV2 REV3 REV4A
PaLiies 0.336 0.626 0207 0377 0704 0.648 0711 0535 0795 0521 0420 0538 0588
fuUsuelanelu TRS SAT WOM REV
R? 0.276 0317 0.666 0.636
¥ 2=299.563, df =286, ) ?/df =1.045, p-value=0.279, GFI =0.934, AGF =0.900, RMSEA=0.013
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