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Integrated Marketing Strategy Affecting the Decision to Purchase Single Houses in
Greater Metropolitan Area of Bangkok
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Abstract
The objectives of this survey research were (1) to survey demographic factor,

integrated marketing strategy, buying behavior, and decision making in purchasing single house
by consumers in suburban area, (2) to analyze the relationship between demographic factor
and single house buying behavior of consumer in suburban area, and (3) to analyze the
integrated marketing strategy that influenced to the decision making of consumer in suburban
area in purchasing a single house. The sample which was used in this study was single house
buyer in suburban area who bought the house for 3 million Baht or higher from the real estate
developers who registered in the Security Exchange of Thailand and their operating results in
the fiscal year 2012 were in top 10. The sample size was 400. They were selected by stratified
random sampling and simple random sampling methods. The data were collected by
questionnaires. The data were analyzed by descriptive statistics with frequency, percentage,
arithmetic means, and standard deviation. The inferential statistics was used to test hypothesis,
using chi-square and multiple-regression analysis. The research found that (1) the personal
characteristic of the sample of single house buyer in suburban area were female, age between
41-50 years old, working for private company, married, bachelor degree education, average
income of 50,000 Baht or lower, and the number of family members of 3-4. The holistic
integrated marketing strategy of the sample showed that the consumer considers it in high
level and considered pricing as the most important factor, followed by product, distribution
channel, marketing communication, and customer relationship management, respectively. The
single house buying behavior showed that the most important objective to buy the house was
separation/married, the most interesting price was 3,000,000-3,500,000 Baht, the most selective
location was convenience to commute, the most selective land size was 61-70 square wah,
the most selective usage area was 161-180 square meters, the most selective model was 3
bedroom-3 bathroom model, the most attractive facility was security system, and the most
selective payment method was partial cash and partial loan from financial institute. The
overview of purchasing decision showed that the consumer considered purchasing decision in
high level and considered location as the most important factor, follows by the house, model
and material, price, and sale promotion, respectively. For purchasing decision through word of
mouth, the consumer considered buying decision at medium level and considered to suggest
friends/relatives to buy his/her own purchased housing project as the most important factor.
(2) In demographic factors; gender, age, occupation, education level, marital status, income,
and the number of family members were statistical significantly related to house buying
behavior but marital status was not related to payment method buying behavior. For the

influence of integrated marketing strategy to buying decision, the result showed that the
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customer relationship management was the most positive influential factor, followed by
pricing while the most negative influential factor was marketing communication, followed by
distribution channel and product, respectively and statistical significantly. For buying decision
through word of mouth, the overview result showed that pricing was the most positive
influential factor, statistical significantly.

Keyword : Integrated Marketing Strategy, Buying Behavior, Single House.
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