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Abstract

This research was studied to investigate the level of service innovation and purchasing
decision in on-line duty-free products of Generation Y’s women, following along included the
canonical correlation analysis between service innovation and purchasing decision in on-line duty-
free products. The samples were selected 200 Generation Y’s women the age between 21-38
years old in Bangkok. The author, questionnaires were used to collect the data which analyzed by
using Descriptive Statistics as frequency, percentage, mean, standard deviation and the canonical
correlation analysis.

The finding indicated that the level of service innovation and purchasing decision in on-
line duty-free products of Generation Y’s women were ranked at high level. Analyzing the
relationship between the variables, service innovation correlated with purchasing decision in on-
line duty-free products. The canonical correlation coefficient was 0.808. The factors canonical
loading of service innovation were between 0.609 — 0.959 and the factors canonical loading of

purchasing decision were between 0.580 — 0.964

Keywords: Canonical, Service Innovation, Purchasing Decision in On-line Duty-free products,

Generation Y’s women
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