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Abstract
The main purposes of this study are to investigate the impact of perceived

environmental utility and transparency of environmental friendly policy on perceived value, self-
brand connection and brand loyalty with eco-friendly entrepreneur. The research instrument was a
questionnaire and testing the reliability using coefficient alpha. The questionnaire was distributed to
138 samples that have experience in purchase goods or services from eco-friendly entrepreneur.
The sample size was determined by using the G * Power program (Version 3) with a confidence
level at 95 percent using simple random sampling. The data were analyzed through statistic
methods such as descriptive statistics and test the hypothesis by using the simple regression
analysis and multiple regression analysis.

The results showed that transparency of environmental friendly policy was the most
influential factor affecting positive impact on green perceived value, followed by perceived
environmental utility, respectively. And green perceived value had positive impact on
consumers' self-brand connection. Moreover, consumers' self-brand connection was the most
influential factor affecting positive impact on brand loyalty with eco-friendly entrepreneur,
followed by green perceived value, respectively. Results of the research model could explain
the green perceived value at 65.10 (R2 = 0.651), the consumers' self-brand connection at 61.10
(R2 = 0.611) and the consumers’ brand loyalty with eco-friendly entrepreneur at 66.80 percent
(R°=0.668). The results of this research were beneficial to eco-friendly entrepreneur to increase
consumers’ brand loyalty through the consumers' self-brand connection by green perceived
value in transparency of environmental friendly policy and perceived environmental utility,

respectively.
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