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Abstract

This research aims to study the social construction of meaning, identity construction
of destination branding of Hua Hin, Changwat Prachuap Khiri Khan. This research was
qualitative research using Grounded Theory methodology. The data was collected by in-depth
interview with 30 key informants, non - participant observation methodology, and from related
documents.

The results revealed that young tourists constructed the meaning of Hua Hin as an
old vacation city with beautiful beaches, white sand, unpolluted seawater, and quiet
atmosphere. It is an ideal city for families, couples and tourists holidays, and for playing golf.

With respect to its identity, the researcher found that Hua Hin is one of the oldest
and most famous cities for resting. Travelling to the city is quite convenient and comfortable
for those who have less time. The city is suitable for organizing special events and festivals.
There is a variety of fresh seafood. The city is safe. It is the centre for shopping. In addition, the
city has its personality. It is not very big, but is equipped with facilities. Tourists feel happy,
warm, comfortable and safe. In terms of travelling cost, they think it is good value for their
money.

With respect to its symbol, the researcher found that Hua Hin is one of the oldest
seaside vacation cities of Thailand, which blend old and new lives seamlessly. There are
beautiful beaches. It is a city of music, particularly famous jazz. The remarkable symbolic
depiction of Hua Hin is the train station sign with red frame, white background and black text
"Hua Hin" and "klai-kangwon" on it. This is known as the brand or symbol of Hua Hin. There is
another symbol of Hua Hin called “Plearwaan”, which is very popular among Thai youths.

In terms of cultures, Hua Hin is perceived as a magical, romantic modern seaside city.
People are very friendly. There is a variety of cultures, races and religious. The image of Hua

Hin today is the charming town of cultures and jazz music.

Key Word : Identity Construction, Destination Branding
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