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The Social Construction of Meaning, Patterns and Strategies of Green Business

Operations of Orangery Cafe
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Abstract

The objective of this research is to study about the social construction of meaning,
patterns and strategies of green business operations including solving the obstacles of
Orangery Café. This research is a qualitative research using a phenomenological research
method which the researchers searched the information from green business related books,
journals, articles and academic documents, in order to use them for the study suideline and
understanding green business operations of Orangery Café. The researchers collected the
information by in-depth interview with the founder of the board. The tool used in this research
was the structured questionnaire for the interview, and there was an information analysis by
descriptive analysis method.

The study result indicated that the founder or the board of Orangery Café
constructed the meaning of green business operations that it was the business with minimal
environmental impact, and it had to focus on environment. The structure style of Orangery
Café is a conservatory style which can take the natural light instead of using the light bulb. The
strategies of business operations comprehensively and appropriately applied the marketing
strategy in its business. The problems and the obstacles for business operations were the
business wanted to be a part in motivating the customers to pay attention on waste
separation. However, the store faced with the space problems which was a small space, so the
store could not make the customers substantially knew and understood about waste
separation. The current entrepreneurs only focus on running a business for profit. Moreover,
green business operations relatively use a large amount of money, and to run a complete
range of services is very difficult. This makes entrepreneurs overlook these things. The
entrepreneurs may select patterns and strategies from other entrepreneurs who are interested

in, and properly apply them with their businesses.
Keywords: Green Business
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