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Abstract

The aim of the study was to determine the level of marketing capability of Thai’s
Entrepreneurs and business network which influence to export success and prepare for the
ASEAN Economic Community (AEC). Data was collected by mailed questionnaire to 113
manufacturing-exporting firms in Thailand. There were 2 independent variables in term of
marketing capabilities (e.g. product capability, price capability, distribution capability and
promotion capability) and business networks (e.g. transportation network, financial network
and knowledge network), whereas a dependent variable was the export success. The statistic
of this study based on Descriptive Statistic (e.¢. Frequency, Percentage, Mean, and Standard
deviation) and Inference statistics in term of Pearson’s Correlation and Multiple Regression
Analysis. The results showed that two marketing capability in term of; pricing capability and
promotion capability including providing support to international trade promotion and
planning sales promotional activities for overseas markets, was also positively related to the
considerable increase in export success. Considering only transportation network, which were
transportation and logistics companies, channel and distributors, export trading companies,
and raw material suppliers, had positive relation to the significant increase in export success.
Moreover, cooperation between price capability and promotion capability of Thai exporters
and the sufficient support from transportation and logistics network had played an important
role to increase the competitive advantage in overseas markets, especially in the ASEAN

Economics Community (AEC).
Keywords: Marketing Capability, Business Network, Export, AEC, Thailand.
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Y] | a Y o ) | P % a
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3. MSUSUBUAIMILAIILADINITUDINAA 380
4. NTORNUUVUTIVIUI 3.67
Aade (SD) 3.68 (.77)
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