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Abstract

Globalization and the changing of consumer behaviors have forced business to
survive by making profits without thinking of social impacts which directly affect to corporate
image and sustainability of organizations. Therefore, this paper presents the concepts of
Business Ethics in order to guide the business enterprises to be more value and reach society
expectations. There are examples of the firms in accordance with the business ethic’s way to
explain how to apply the business ethics concept through the operation of its business
especially, the retail businesses. Running business with the ethics would create strong faith and
reliability for customers, employee as well as public which are directly important to be

sustainable success in business.
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