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Abstract

The international exhibition was an efficient channel and important marketing tool,
that be presented to sell and advertised to target group. That was commencement and keep
relationship between food industrial entrepreneurs and customers in digital age. This exhibition
was important because it allows buyer and sellers to negotiate in food business directly. The
data was collected by documentary research. This purpose of this paper was to study 1) the
construction of meaning and composition of the international exhibition. 2) the Marketing tools
that effect entrepreneur understand impacts the role and importance of participation channel
of transaction, presentation of the new products, competitor’s information , Thus making

connection in business. All of them brought about the efficient development in food industry..
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