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Abstract
The exhibition is an opportunity that can generate a lot of revenue in the form

business event and sales to related businesses. The current exhibitions occur often in the
Asian market, that causes the loss of exhibitors to other exhibitions. The decision of the
exhibitors attending consists of several components. That are the important thing to study.
This article is to review the marketing components that affects to decisions of exhibitors to
participate in the exhibition so the exhibition organizer can conduct business efficiently and

contribute to the success and development of food exhibitions.
Key words: Marketing Component, Exhibitions, Food Industry
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