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The Social Construction of Meanings, Source of Meanings and Pattern of
Corporate Social Responsibility Activities of Employees in TISCO Bank Public
Company Limited.
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Abstract

This research aims to study social construction of meanings, source of meanings and
pattern of corporate social responsibility (CSR) activities of employees in TISCO Bank Public
Company Limited. This research is a qualitative research and phenomenology is applied. Field data
is complied. In-depth interviews are made with five employees who have ever been volunteers in
CSR activities and other ten employees who have not ever participated in CSR activities. The
interviewed employees are working with different departments of headquarter of TISCO Bank
Public Company Limited. Tools used for this research are open-ended questions, recorder, and
recording device. The researcher opens conversation and grant opportunity to informants to share
their information in line with the prepared questions. Subsequently, a descriptive analysis is used
for data analysis. The findings indicate that 1) Meaning of CSR and source of CSR activity are
defined by employees of TISCO Bank Public Company Limited as four meanings: 1.1. Sustainable
development of society and business; 1.2 organization image promotion; 1.3. pollution reduction
within organization and vicinity communities; 1.4 focus on all stakeholders; 2) Patterns of activities
in accordance with needs of employees of TISCO Bank Public Company Limited consisting of 7
aspects: 2.1 promotion of social issues acknowledgement; 2.2 marketing relevant to social issues;
2.3 marketing for social problems solving; 2.4 charity donation; 2.5 community volunteer; 2.6 social
responsibility enterprise; 2.7 product and service development and delivery according to
purchasing power of each person. Meantime, source of meanings and pattern of social
responsibility of employees derived from their daily experiences including learning, business news
or entertainment news, conversation with colleagues, participating in volunteer projects and duties.
The company desires to strengthen community sustainably and sincerely pay it forward to society

with concept of striving to grow sustainably together with society.
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