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Abstract

This article is exploring about the concept for Creating Customer Value and
Satisfaction in Hotel Business to achieve a Customer Loyalty. This article used the qualitative
method in collecting data by academic literature review together with Author’s experiences.
The important finding of “Creating Customer Value and Satisfaction in Hotel Business” are all
performing of Concentrate with Customers’ Need, Building and Inspecting Customer’s
Satisfaction, Service Quality, Customer Relationship Management, Customer Retention and
Complaints Management. And entrepreneurs realize that providing services beyond customer
expectations. The goal is worthwhile and profitable business in the long term. It also shows
the potential of the organization. Therefore, companies should focus on the relationship
between employee satisfaction, customer’s satisfaction and company profitability. How
company to increase revenues from their customers and how to lower the cost of customer.
In addition, to creating customer value Hotel operators also need to satisfy the customer.
Customer satisfaction depends on the product and service quality. How much has that
quality?, the quality or grade of the features and characteristics of the products or services that
depend on its ability to satisfy stated or according to customer needs and must take into
account the check is always satisfied to recognize and improve its services even further as

bring to a client and customer loyalty in the future.
Keywords : Creating Customer Value, Customer Satisfaction, Hotel Business
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