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Design Guidelines and Development Brand Identity for Homemade Bakery Store
a Case Study in Life Style Mall
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Abstract

The topic of research is a trend towards the design and brand development
of home-made bakery that lifestyle shopping mall is the case study. The objective is
to study the physical characteristics of in-store bakeries and consumer behavior to
those bakeries in Samutprakarn. Questionnaires are employed as procedure to select a
random sample of 200 persons. Qualitative and quantitative data analysis is used with
statistical software package.

Samutprakarn is the area nearby Bangkok, a capital of Thailand, and
considered to be an industrial city in Thailand. Thus, Samutprakarn becomes another
center for expanding and investment in many projects such as housing, green sky train
and shopping centers besides Bangkok. It is found that the career women who have
quite high income are most consumers of in-store bakeries in Samutprakarn. Their
quite high income makes them have power to purchase bakery products of which the
prices are quite high. The best-seller products are stuffed bread, bread with dressing,
cake, éclair, pie, croissants, and many more. The bakeries should offer more varieties
of bakery products such as ice-cream and beverage-milk, tea, coffee. Moreover, the
design and brand development of the bakeries should promote the taste and style of
customers.

The main factors of decision making in purchasing bakery products are
good taste of products, reasonable prices matching its quality, clean stores, and sales
promotion. Nutritious facts, ingredients and manufacturing and expiring dates should
be shown on the product package. The factors mentioned above indicate that most
consumers give the priority to taste, quality, cleanliness, and healthiness. Thus, the
shop design and product should be continuously developed. Further, the
characteristics of bakeries should be identified by using image scale such as natural,
pretty and gorgeous that is very useful for the design and brand development of home-
made bakery.
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