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Abstract
The study aimed to examine Thai boutique hotels’ organizational creativity, service

innovation as well as the linkage between them. This was the qualitative study with
phenomenological method. The data were collected through in-depth interview and non-
participative observation from 7 Hotels’ Administrators. The descriptive analysis was used in
analyzing data.

The result found that 1) Thai boutique hotels’ organizational creativity was the
service design process and organizational capability, in creating the novelty and uniqueness,
within the hotels’ complex and dynamic context. 2) Thai boutique hotels’ service innovation
was the incremental and process innovation of designing services responding to the diverse
needs of hotel customers. 3) Organizational creativity and service innovation were social
phenomenon of using organizational creativity for co-creating personalized/customized service
innovation, between the service provider and service receiver. However, the implication of this
study can be the guideline for developing creative skills, creative potential and fostering
service innovation of Thai boutique hotels as well as other service businesses, to become the
organizational culture and the creative organization that can be able to adding value and

sustaining the competitive advantage of Thailand’s service industry.

Keywords: Organizational Creativity, Service Innovation, Thai Boutique Hotel
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