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Abstract

The objectives of this research were (1) to study the influences of integrated
marketing communication which consisted of the dimension of advertising, personal selling,
promotion, public relation, and direct marketing on brand equity in purchasing a condominium
unit of L.P.N. Development Public Company Limited (2) to study the influences of integrated
marketing communication which consisted of the dimension of advertising, personal selling,
promotion, public relation, and direct marketing; and brand equity on customer satisfaction in
purchasing a condominium unit of L.P.N. Development Public Company Limited (3) to study
the influences of brand equity and customer satisfaction on customer loyalty in purchasing a
condominium unit of L.P.N. Development Public Company Limited. The researchers used
quantitative research methodology. The research tool was a questionnaire to collect data from
409 customers of L.P.N. Development Public Company Limited. The sampling technique used
was convenience sampling. The statistics used in data analysis were frequency distribution,

percentage, mean, standard deviation and path analysis.
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Result of path analysis found that the model was consistent with the empirical data.

Goodness of fit measures were found to be: Chi-square 3.04 (df=4, p-value=0.550); Relative

Chi-square (Xz/df) 0.760; Goodness of Fit Index (GF/) 0.998; Adjusted Goodness of Fit Index
(AGFI) 0.983; and Root Mean Square Error of Approximation (RMSEA) 0.000. It was also found
that (1) integrated marketing communication in the dimension of personal selling, promotion,
and direct marketing had a positive and direct influence on brand equity; (2) integrated
marketing communication in the dimension of personal selling, promotion, public relation, and
direct marketing; and brand equity had a positive and direct influence on customer satisfaction
(3) brand equity and customer satisfaction had a positive and direct influence on customer
loyalty. It was also found that integrated marketing communication in the dimension of
advertising and public relation had no direct effect to brand equity. Finally, Integrated
marketing communication in the dimension of public relation had no direct effect to customer

satisfaction.

Keywords: Integrated Marketing Communication, Brand Equity, Customer Satisfaction,

Customer Loyalty
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fiansvelagyana (PER) 0.923 0.765 0.951
1fNsdaaIuN13v1e (PRO) 0.846 0.663 0.887
fAnsUTEEURLS (PUR) 0.796 0.610 0.824
1AN159a1AN19A T (MKT) 0.853 0.674 0.892
ANAIATIALAT (BEQ) 0.877 0.748 0.886
ANUTND1YBIGNAT (SAT) 0.905 0.619 0.945
ANUSINANAYRIgNAT (LOY) 0.880 0.696 0.919
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597 1 wudn Do (Reliability) ogjsewing 0.796 uaz 0.923 f1 Average
Variance Extracted (AVE) $if18g/5enina 0.595 uag 0.765 wawA1 Construct Reliability (CR) ddnag
55919 0.851 wag 0.951

WsAazvideya
Az IldIs Ml edeyasiatifdanssaun wasnsinsgvaianyiiudsiagldnig

Y

WATILFUNIS (Path Analysis) LBYINNMINARBUALLAFIUENENATDINITARAITNNITAAIALUUYTAN

X Y

nsreAuAMIIEUA AuTlanely uazauassndndvesgnalunisiiendesinnsyn USEM wea.i.

[ a Ya v

WBU.AaaaUlun 3190 (Wurnvy) adeusilTelaiin1snsiadautennatlaefudinsun1siase

Y

L

TayavesadfnyAUsd miunsiiasieddunie sulaud (1) n1suanwaskuuUnivesteya
(Normality) (2) ansduleniusuesnisnszany (Homoscedasticity) wag (3) ANSURUSITLEUNTS
FEMINMILUIAULAZAILUIANY (Linearity) (Hair, Jr. et al,, 2010) NamIA1gvivoyanudl Tayaves

frwdsvianus WulunudennasiUenu

M3 2 AEUUITEAVTANAUIUS Anady wavardilsauniInIgIuYeIiILs

ADV PER PRO PUR MKT BEQ SAT LOY
ADV 1

PER 426 1

PRO 537 594" 1

PUR 573 527 661 1

MKT 498" 497" 537 642 1

BEQ 387 508" 479" 480 491" 1

SAT 467 733" 669 616 591" 682 1

LoY 419 546 558 527 506 685 697 1
Mean 3375 4.012 3,678 3.772 3.824 4.165 4.018 3.993
D 721 608 702 635 721 640 538 660

o a £ v o s

A5 2 WU Ardudseandanduiussenineinudsidduiunedu 28 ¢ flan

P LSHaLs 0.387 849 0.733 fAadssening 3.375 uay 4.165
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wu 169 Au Andudesay 41.32 Taa1unnlan 31uiu 238 Au Anduiesay 58.19 fdn1s@Any
seAuUSyayIes 91u3u 268 au Anluseway 65.53 fnTnniinaw/ gndnsususnienau §1uIu 289 Au
Anludzaz 70.66 uaziisglaseifon 15,001-30,000 Um s1uau 147 Au Antduseay 35.94

1 @ 1

nauAIeg 19 finouLUUaeUINTAUTINAD N1TEDA1TNNITAAIALUUYTUINIT IR
nslawan (ADV) agluseausiuliunas Efn1svelaeyana (PER) IAn1sduasunisuie (PRO) 4
N5UsEAURUS (PUR) uagdfin1smaianianss (MKT) aufinsidua (BEQ) aufianelavasgndn

(SAT) uazanuassninavesgnan (LOY) aglusesugs

HAN13ILANNTINUILEIANTITY

R’=0.359
BEQ
ADV
PER 0.704**
R’=0.512
PRO
0.316** LOY
PUR
0.285**
MKT
* szutiodndnyii .05 SAT
P A I
syautlpdAn? .01 R220.721
Chi-Square=3.04, df=4, p-value=0.550, GFI=0.998, AGFI=0.983, RMSEA=0.000

AT 2 HANTAATIZVHUNNBYENGVBINTFRAITNNNTAAAUUUYTUINTABAUAINTIAUAT AL
=2 o v a 1 A dy a o = < a L3
fanela uarauasdnindvesgnarlunisidendeeinsyauIem wea.i.iduflnane U

[

9700 (UAIUW)
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MM 2 Warn13199 3 dnndnisasunanTemuingUszasin1sideawioluil

MOUSEANA? 1 NANTITIATIZIEUNINUIN MSFRANTNIINTAaIALUUYTUINSIUER (1)

e

nsnelagyanaiidaninanisuindenuAmndun  nelladuussansiduniaindu 0.234 seeu

'
v o o A

odAgd .01 (2) Msduasunsveddninaniauindeauaingaua laedardudssansidunis

(-

winitu 0.147 Aisediutieddgil .01 wag (3) MsraianenseiidvinanisuindenuAnsduam lagie

|

duuszAnsiduniawindu 0.196 AsedutedAnd .01 Ml n1sFeansnenIseaInkuuy NI stuila

nslawan warlinsussuduiusludamasdonuainsdua

(%

MOUIEAAT 2 HANTIATIEREUNIINUIN (1) MIHAITNNNIITAAIALUUYTINTT UL

Na

(1.1) MmsvelagyanaidvisnaniuInseanuiianelavesgne lneideduusyansiduniaviniu 0.367

= [ YY) o A

szsudedidAg .01 (1.2) nisdaasunisviedidninanisuinseainuienelavesgndr  Iaedlan

AQ( ¥ [ L% saa a 1

duUszAnNSIdUNIaIAY 0.198 Nszautiudidgil .01 (1.3) NMTUTETIFUNUSIENSNaN1IUIncDAIM

a

fanalavegna neididuussavaiduniaintu 0.084 Nszautieddgn .05 (1.4) MIAAIANINATI

'
= v v o o A

answaneuindenuiitnelavesgne Inedirduyseansiduniaviaiu 0.100 seaudedfyi .01

£ v

answansuinseauianelavesgnen Inedadulseansiduniainiu

! a Y a

waz (2) AUAIATIAUAIY

' [y
o v A v

0.316 MiszAutiaddgi .01 el nsFeansmienisaatauuuysannsludiinislavanlidmasieniy

<

fanelavesgnen

AN5197 3 DNTNANIINTI DNTNANIIDU LALDNTNATIU

DV BEQ SAT LOY
v DE IE TE DE IE TE DE IE TE
ADV 0.055 - 0.055 [-0.016 [ 0.017 0.001 - 0.039] 0.039
PER 0.234% - 0.234*[ 0.367*| 0.074* [ 0.441% - 0.291* 0.291**
PRO 0.147% - 0.147*[ 0.198*| 0.047* [ 0.245* - 0.174* 0.174**
PUR 0.108 - 0.108 0.084* 10.034 0.118* - 0.109* 0.109*
MKT 0.196® - 0.196*[ 0.100%| 0.062**[ 0.162** - 0.184**| 0.184**
BEQ - - - 0.316™ - 0.316™ 0.704**] 0.090**| 0.794**
SAT - - - - - - 0.285** - 0.285**
R’ 0.359 0.721 0.512

aa

MOUIZEIAN 3 NANTAATIEMAUNWNUD (1) AuAMIIAUATENSHANIIUINFADAIY

v v a 1% ]

snAnAvesanA Tnedarduussansiduniavinnu 0.704 seautediAei .01 way (2) Auianela

Y

¥ a 1

YaagnAdiBninanisuInseauasindnavesgnat  Inelieduuseansiduniaindu 0.285 sgau

ydAg? .01
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