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The Application of A Creative Economic Concept through the Social Creative
Potential Development Integrated Model (SCPD Integrated Model):
A Case-Study of a Community Enterprise at Sanamchan, Nakhon Pathom
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Abstract
This study aimed 1) to examine the potential of the Community Enterprise at

Sanamchan, Nakhon Pathom, and 2) to develop creative products using the SCPD Integrated
Model. It was conducted as mixed methods research through quantitative and qualitative data.
Its instruments were a structured focus group, a questionnaire on the creative products and a
structured interview.

Population and sample groups for this research were 1) Leader, committee and
members of Community Enterprise at Sanamchan, Nakhon Pathom, 10 people in total through
the purposive sampling method, 2) Target groups showing their interest in the products, 400
people in total through convenience sampling method, 3) Target groups showing their interest
in the products, 12 people in total through purposive sampling. The research instruments were
structured interview, and product testing. The quantitative data such as frequency, percentage,
mean and standard deviation was analyzed by 1) T-Test, One-Way Anova and Simple
Regression and 2) qualitative data analysis — Triangulation.

Its findings revealed as follows:

1. The Community Enterprise at Sanamchan, Nakhon Pathom was a gathering of
people in Sanamchan subdistrict who wanted to do something as their supplementary
occupations. The Community Enterprise focused on producing quality products for health;
however, they still lacked knowledge and understanding on how to produce the creative
products, and found that factors such as active participation of members, appropriate divisions
of duties and responsibilities among members and a well-recognized leader to lead the

Community Enterprise to success, were required as key success factors.
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2. The SCPD Integrated Model was applied. Thus the training on how to produce the
creative products was held in the community. Then a creative product of mushroom flakes
from 3 types of mushroom was produced and tested in the market of 400 people to collect
data for further product development. The results showed that the consumers were likely to
buy the product at the much level, (=3.95) and the product was also accepted by the
consumers at the much level, (=3.82). According to the interview, the product was delicious as
a snack with reasonable price and it should be sold in convenience shops like 7-11 where it
was more accessible to all consumers and the sale promotion of the product at reduced price

should also be done.
Keywords: Creative Economy / Product development / Community Enterprise
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