Veridian E-Journal, Silpakorn University atumwlng avnuyvemans deumans wazfaly

a

ISSN 1906 - 3431 U7 9 atufl 3 ieusueeu - Swinau 2559

Uarediulszaunianisnanafidenasonisaagaulagalnuatwmtnwuulaay
VIFUITINATULUANFANWNNIUAT

The Marketing Mix Factors Influencing Mud Facial Foam buying decision
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Abstract

The purpose of this research was to study marketing mix factors Influencing mud
facial foam buying decision of consumers in Bangkok. Questionnaire was used as a tool to
collect data from 400 consumers in Bangkok. All collected data were statistically analyzed by
frequency, percentage, factor analysis and logistic regression analysis.

The results showed that most consumers chose ionic facial foam type, NIVEA brand.
Non-alcohol and oil control mud facial foams were mostly chosen. Most of them generally
bought their facial foam once a month and the bottle size 150 - 230 grams was mostly
preferred. Moreover, most of these consumers also searched information about this product
from websites and they were satisfied with the promotion of larger amount, but the same
price. The results of marketing mix factors were extracted into 5 factors; 1) factor of
merchandising and advertising, 2) factor of price and service, 3) factor of promotion, 4) factor of
quality products, and 5) factor of convenience to buy. In conclusion, there was only one factor
out of five influencing mud facial foam buying decision of these consumers factor of quality

products.

Keywords: Marketing Mix, Buying Decision, Mud Facial Form, Factor Analysis, Logistic Regression
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