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How to organic food packaging
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Abstract

Package is one of important factors that modern marketing people value as a selling
strategy. If the solution for developing package is found and can be improved to be a
marketing strategy, then it is believed that Thai organic farm products can be increasingly put
on the market. The designers should concern many preliminary components in designing
organic farm food package. For example, certificate symbols that make organic farm products
reliable in the eyes of consumers, graphics and designs on the package that attract buyers,
safe products that build consumer confidence for selecting products and appropriate color

and fonts for the package of organic farm products.
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USDA

ORGANIC

I_H§GJHU'|U U.5. Department of Agriculture
AN : hitp:/ /www.vcharkam.com /vblog/39272

ORGANIC
FARMERS
GROWERS

Crganic Certification UK2

InBaIHLNY Organic Farmers & Growers [OFAG)
fiLn : http:/ / www.organicfarmers.org.uk
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IRSIHLNE CMi Cerfification
fiLn : www.cmi-ple.com
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Soil Association

IABOIHLNG Soil Association Organic
AL www soilassociation.ong

IFCAM

indausLeLnsUINBasdunsdlan IFORAM
[IFOAM Global Organic Mark)
i : htip:/ [ www.ifoam.org

Thailand.
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Terwige®
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A : hitp:/ [ www.greensmilearganic.com
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ey e e Oepat® ACCREDITED

iAo Organic Agriculture Certification Thailand
AL : hitp:/ [ theurbangreenscene.com/2010,/10/ cact

IABIHLTE Organic Food Federation
AL = hitp:/ /www.orgfoodfed.com

InBoIHLNY Scotiish Organic Producers Associafion
fiLn : htip:/ /www.sopa.org.uk
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Natural Colors
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Y38 Y35 Y 59 ¥ 40 Y18 Y53 Y76 Y 98
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Nutrition Colors

c2 et cig cz jcw c36 caz (401
M5 Mo M 32 M43 | M40 M54 M51 M7
Y84 Y1 ¥ 58 ¥ &9 Y73 Yo Y78 ¥ 58
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Non-toxic Colors
co c ca9 c22 ca7 ce2 Ced
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