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Marketing mix in buying lingerie for tom boy
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Abstract

This research was a qualitative research. It applies the methodology of focus group
to study the marketing mix in buying lingerie for Tom boy. 12 Key informants were the
students of faculty of education at Phetchaburi Rajabhat University. The Researchers will issue
a discussion with a group of Key informants to share their knowledge and opinions to discuss
the issue of lingerie buying behavior of tom boy. The researcher did not participate in the
interview. It is operated by the moderator is directed to the discussion of the questions that
have been prepared within the scope. Also, help with the note taker to note the comments of
the key points from the focus group. The results showed that expression of female sexual
behavior with women had a behavior expression through dress and hairstyle to attract the
attention of females with a personality that is masculine. The Tom boy’s students that
studying at Phetchaburi Rajabhat University has marketing mix in buying their own lingerie.
Sometimes, they were influenced by their friends to introduce the store to buy lingerie. Most
of tom boy buying the lingerie was the strapless bra than buying the vest bra because of the
strapless bra has a hook. So, it easy to wear a bra and it had bra level to make a comfortable
to fit their breast. They are always chosen the black bra color to make their personality look
like a masculine. And the underwear, the mostly tom boy students used men panties in black
color or colored. Also, they need to demonstrate the underwear to make them cool when
women saw it. Even nonetheless, they influenced by the selection of men’s underwear brand
from their tom’s friends and senior tom’s students in the faculty of Education at Phetchaburi

Rajabhat University.
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