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Behavior of Decision Making to Buy a Magazine of the Employees
in the Company in Bangkok
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Abstract
The purposes of this quantitative research were to; 1) Study behaviors of decision

making to buy a magazine of the employees in the company in Bangkok. 2) Study the factors
that affecting decision making to buy a magazine of the employees in the company in
Bangkok. The sample was 270 employees in the company. 3) Study the marketing mix that be
able to forecast about the behavior of decision making to buy a magazine of the employees in
the company in Bangkok. Questionnaires were used as research tool to collect data and then
they were analyzed by conducting frequency, percentage, mean, standard deviation and the
hypothesis testing by used the statistics to refer, there were the analysis of multiple linear
regression as the type of enter.

The results were shown as follows; 1) Most of sample was female at the age of
25 - 34, graduated a bachelor’s degree, and their average income were 20,001 — 30,000 bath.
2) Behaviors of decision making to buy a magazine were shown their average magazine were
bought about 3 - 5 per month and average cost were used to buy magazines was more 400
baht per month. Magazines were bought from a general book shop and a book shop in a
department store. Man and woman life styles were kinds of magazine that they chose. And
they were also continue to buy the same magazine’s brand every month. The purposes of
buying were read for relaxing and learning. The reason of buying next time was choosing the
same magazine’s brand again and they had known the magazine’s brand from advertising in
social media. 3) The factors that highest level to influence decision making to buy a magazine
was the products, followed by the distribution channels, the price and the promotions. 4) The
result of hypothesis test found that the marketing mix factors 2 lists, there were the product,
and the distribution channels. Be able to join in forecast about the behavior of decision
making to buy a magazine of the employees in the company in Bangkok as the statistical

significance 0.05, consider and found, the factor that be able to forecast as the most, there
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was the product, there was the regression coefficient equaled to 0.950, by all forecast’s
variables joined to forecast the behavior of decision making to buy a magazine of the

employees in the company in Bangkok as a percentage 72.1.
Keyword : behavior of decision making to buy a magazine, the marketing mix
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