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Abstract

This research aims to study construction of meanings and patterns of corporate
social responsibility (CSR) activities of customers of Land and House Securities PLC. It is a
qualitative research with phenomenology. The in-depth interview and participant observation
are used for data compilation. Subsequently, the data is synthesized to find relevant points of
30 customers of Land and House Securities PLC.

The findings indicate that1.Construction of meanings of corporate social responsibility
are: 1.1 Self-responsibility to create responsibility to society by observing laws, ethics, virtue,
and good governance. The meaning origin is derived from execution focusing on social and
environmental benefits with an awareness of impacts from the activities; 1.2 Responsibility of
various activities of the organization effecting to society directly and indirectly. The meaning
origin is derived from benefits to society which required mutual care to make this society
better; 2. Patterns of corporate social and environment responsibility activities in aspect of
customers are: 2.1 pattern of business with social responsibility; 2.2 Pattern of activities

focusing on social problem solving; 2.3 Pattern of activities relating to social issues.

Keywords: Sustainability, Social Responsibility
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