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Abstract

The purposes of this descriptive research were 1) to study the creative internet use
among nursing students and 2) to study the influencing factors of creative internet use among
nursing students. 252 samples were the first and second year nursing students who were
selected by purposive sampling. Data were collected using questionnaires and analyzed using
descriptive statistics and multiple regression analysis.

The study found that most participants were female (94%) and in Gen Z (89.3%). The
purposes of using internet were to connect to other people through Facebook, Instagram and
Twitter (46.4%) and for recreation (39.3%). According to their attitude, they were positively
agree with the use of internet (Mean=3.22, SD =0.41). Participants had technology skills
(Mean=3.22, SD =0.41) and creative internet-use behaviors (Mean=3.19, SD =0.36) in high and
moderate level respectively. Inflecting factors for the creative internet use were attitude
(B=0.21, p=0.01) and technology skills ([3=0.29, p=<0.01).

Inclusion, attitude and technology skills were influential on the creative internet use.
As a result, academic institute should promote positive attitude in internet use among nursing
students and improve their technology skills in order to promote their creative internet use.

So, they will be benefit for the use of the internet in their study and their everyday life.

Keywords: Creative internet use, nursing students, attitude, technology skill
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A1 3 NMTIATANLdUTusvastoyalaglinTiiasizianney (Multiple regression analysis)

fianUs B SE t Sig
AnAsil (Constant) 1.80 35 5.13 000
Jadwdruynna
LN .021 12 .18 .86
U (Generation) 12 09 1.28 20
st 04 06 67 50
AanssumsSeunisaeuiilasy -01 01 -67 50
Yadumumalulad
wingunsnl ~.02 09 -19 85
Uszanveunsotnedinussulall -02 02 -74 46
Whvsnenslddunesiin -04 .04 -97 33
dnvauznwnitlddeans -06 062 -1.004 316
Wauafnisldaudumesidn 21 .08 2.59 01%
inwensldmalulad 29 .06 5.09 .00%
r=0.45 Adj=0.17
R*=0.20 SE=0.44

o o o

*fifoddymeadnfiseiu p=0.05
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vosnginssunslddumedidn wuvatrsassdeglussduiiunats uenanitadedifinnuduiussy

Uil 2 atiuil 1 unsiew - fiquisu 2562 ISSN' 2651-1312



226 taduiifidnsnadengAnssunislddumasidindeadreassavasindnwweruna

Factors Influencing creative internet use of nursing students

woAnssunsiddumesidndeaineasse fe Weund (B=021, p=001) uaz vinwznisldinalulad
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