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Table 1 Number and Percentage of Tobacco Products Shops where Surveyed in Five Central

Provinces.
SRI TRT NYK NPT PRI
. %
Information of stores n (%) n (%) n (%) n (%) n (%) average
(161) (150) (189) (112) (117)
Duration of sellin Less than
) 9 16 (10) 8 (5) 2 (1) 3 (3) 7 (6) 5
cigarette 1 year
1-2 years 8 (5) 7 (5) 2 (1) 4 (4) 5 (4) 4
More than 2
137 (85) 135 (90) 183 (97) 102 (91) 105 (90) 91
years
Not answer 0 (0) 0 (0) 2 (1) 3 (3) 0 (0) 1
Selling cigarette Not sell 1(1) 2 (1) 0 (0) 0 (0) 2 (2) 1
Sell 160 (99) 148 (99) 189 (100) 110 (98) 113 (97) 99
Not answer 0 (0) 0 (0) 0 (0) 2 (0) 2 (2) 1
Best-seller Krongtip, SMS, SMS,
. gup Wonder, . Krongtip, .
cigarette SMS, ) Krongtip, Krongtip,
Krongtip, LM SMS, LM )
brands Wonder Wonder Saifon
Selling Roll Your Own Not sell 38 (24) 30 (20) 19 (10) 46 (41) 30 (26) 24
Sell 123 (76) 120 (80) 146 (77) 64 (57) 84 (72) 73
Not answer 0 (0) 0 (0) 24 (13) 2 (2) 3 (3) 3
Best-seller No Brand, Sampra, Cat No. 1, No Brand, No Brand,
tobacco Cat, Green No Brand, No Brand, Red Bull, Sampra,
brands Cat Cat Kai No. 1 Cat Wuwchongun
Source of buyin Not sell
. yne . 1.(1) 2 (1) 0 (0) 2@ 2 2) 1
cigarette (answer cigarette
more than one) Wholesale 142 (88) 128 (85) 87 (99) 89 (79) 94 (80) 86
Shipper 24 (15) 11 .(7) 0 (0) 20 (18) 20 (17) 11
other (factory,
car dealer. 5 (3) 1 ) 2 (1) 1 (1) 3 @) 4
department
store)
Source of buyin Not sell
ving 30 (19) 28 (19) 14 (7) 42 (38) 29 (25) 21
tobacco (answer tobacco
more than one) Wholesale 117 (738) 105 (70) 169 (89) 63 (56) 73 (62) 70
Shipper 14 (9) 11 .(7) 0 (0) 11 (10) 18 (15) 8
other (factory,
car dealer. 3@ 7 (5) 2 (1) 0 (0) 0 (0) 1
department
store)
Note: SRI = Saraburi TRT = Trad NYK = Nakhonnayok NPT = Nakhonpathom
PRI = Prachinburi.
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9 ° 9 P PP 57 93 70 123 45 78
month (pack)
number of selling tobacco per shop per month (pack) 62 143 55 76 76 82
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Average price of roll your own (baht) 9 9 6 7 6 7
average income of tobacco products per shop
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Table 3 Number and Percentage of Shops as Correctly Perceived Tobacco Control Act.

SRI TRT NYK NPT PRI
(n=161) (n = 150) (n = 189) (n = 112) (n = 117) %

messages Answer
% % % % % average

correct correct correct correct correct

Place the packet of cigarettes
through the cabinet and show yes 71 80 94 73 86 81
brand is advertisement. (+)

Place the packet of cigarettes
through the cabinet and not no 37 45 22 44 36 37
show brand is advertisement. (-)

Place the packet of cigarettes in
a showcase, but a solid open is yes 63 52 68 47 68 60
advertisement. (+)

Place the packet of cigarettes in a
showcase and label that cigarettes no 40 34 50 33 38 39
sold here is advertisement. (-)

Place the packet of cigarettes in 277
a showcase and label price tag yes 65 68 45 64 65 61

is advertisement. (+)

Hang tobacco packages but not

. . no 31 26 19 38 26 28
show brand is advertisement. (-)
Sell cigarettes / tobacco to
minors the age under 18 years yes 89 97 89 91 93 92
is illegal. (+)
Give cigarettes / tobacco to
children is something that is not no 80 73 83 63 65 73
illegal. (-)
Show gift that have cigarette

no 72 57 40 56 58 57

brand are not illegal. (-)

Sell cigarettes with a small
envelope without graphic health no 78 63 50 56 63 62
warning is not illegal. (-)

Correct answer (average) 62 60 56 56 60 59
95% Cl 60-65 58-62 54-58 54-59 57-63 56-61
Note: SRI = Saraburi TRT = Trad NYK = Nakhonnayok NPT = Nakhonpathom

PRI Prachinburi.
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278 Table 4 Practical and Obstacles to Practice Tobacco Control Act.

SRI TRT NYK NPT PRI %
Information
n(%) n(% n(%) n(% n(%) average

Request identification of never 129 (80) 109 (73) 120 (66) 61 (56) 75 (65) 67
suspected child under 18 g rarely 27 (17) 25 (17) 66 (0) 32 (26) 36 (25) 25
years old who came to
buy cigarettes from a Ever everybody 5 (3) 15 (10) 3 (0) 17 (15) 9 (8) 8
store. No answer 0 (0) 1) 0 (0) 2 (2) 3 (3) 1
Receive cabinet that show ever 14 (9) 19 (13) 16 (0) 20 (18) 18 (15) 13
a pack of cigarettes from .o 147 (91) 129 (86) 170 (0) 91 (81) 97 (83) 86
agent or wholesaler

No answer 0 (0) 2 (1) 3(0) 1) 2 (2) 1
Supply cabinet to show ever 35 (22) 15 (10) 13 (0) 21 (19) 20 (17) 15
cigarette in your shop never 126 (78) 133 (89) 169 (0) 89 (79) 93 (79) 83

No answer 0 (0) 2 (1) 7 (0) 2 (2) 4 (3) 2
The loss of revenue from selling cigarettes
to children under 18 years old on average. 2,043 3,450 325 1,032 783 1,527
(Baht per month)
Have warned about never 77 (48) 40 (27) 76 (0) 34 (30) 33 (28) 35
smoking and tobacco on g o q time 61 (38) 59 (39) 101 (0) 39 (35) 52 (44) 42
display in shops from X
authorities ever 2 times 11 (7) 32 (21) 12 (0) 28 (23) 23 (17) 15

More than 2 times 14 (8) 17 (11) 0 (0) 8 (7) 8 (7) 7

No answer 0 (0) 2 (1) 0 (0) 4 (4) 4 (3) 2
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Table 4 Practical and Obstacles to Practice Tobacco Control Act. (cont.)

SRI TRT NYK NPT PRI %
Information

n (%) n (%) n (%) n (%) n (%) average
Pay fines by inspectors never 157 (98) 143 (95) 184 (0) 103 (92) 115 (98) 96
warning about cigarette /o 4 @) 5 (3) 0 (0) 1 (1) 2 ) 2
tobacco products.

No answer 0 (0) 2 (1) 5 (0) 8 (7) 0 (0) 2

Pay fines average per

250 3,075 0 0 0 3,075

store was fined (Baht)

Note: SRI TRT = Trad NYK =

PRI

Saraburi

Prachinburi.
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Table 5 The Practice of Merchants From Observation.

SRI TRT NYK NPT PRI
. . %
information n (%) n (%) n (%) n (%) n (%) average
(176) (150) (200) (123) (133)
There are items Cigarette 168 (95) 145 (97) 197 (99) 100 (81) 131 (98) 94
sold in the store. gy vour own 110 (63) 103 (69) 156 (78) 50 (41) 92 (69) 64
Other 0 (0) 1(1) 0 (0) 0 (0) 0 (0) 0
show cigarettes in None 135 (77) 123 (82) 129 (65) 62 (50) 81 (60) 67
the stores Can see pack and
26 (15) 19 (13) 27 (14) 42 (34) 35 (26) 20
brand
Can see pack but not
P 15 (9) 7 (5) 25 (13) 9 (7) 7 (5) 8
see brand
No answer 0 (0) 1) 18 (9) 10 (8) 11 (8) 5
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Table 5 The Practice of Merchants
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From Observation. (cont.)

SRI TRT NYK NPT PRI
. . %
information n (%) n (%) n (%) n (%) n (%) S,
(176) (150) (200) (123) (133)
The placement of Placed in cabinets or
i tt Id i hel that b
cigarettes sold in s eves‘ a can. e 15 ) 1 @) 23 (12) 18 (15) 21 (16) 12
the store. seen without a lid or
open it.
where customers can
o ] 34 (19) 33 (22) 51 (26) 36 (29) 42 (31) 25
see it with the lid
where customers can
122 (69) 103 (69) 110 (65) 50 (41) 64 (48) 56
not see
other 2 (1) 3 (2) 10 (5) 6 (5) 4 (3) 3
No answer 3 (2 0 (0) 6 (3) 13 (11) 3 (2 4
To advertise the Label that sell cigarettes
36 (20) 57 (38) 106 (53) 22 (18) 25 (19) 30
customer that a / tobacco.
cigarette or roII. Not label but waiting for
your own sold in  o,ctomers to ask 126 (72) 84 (56) 62 (31) 63 (51) 89 (66) 55
stores (answer yourself
more than one)
Have the cigarette
display cabinet in front 12 (7) 8 (5) 60 (30) 21 (17) 16 (12) 14
of the store
Have billboards and
other symbols instead of 2 (1) 0 (0) 1) 3 (2 5 (4) 2
cigarettes
other 1(1) 0 (0) 0 (0) 4 (3) 3 (2) 1
The suspected none 165 (94) 148 (99) 198 (99) 112 (91) 126 (94) 95
child under 18 Have, sellers are asked
years old 10 buy  heir age or ask to see 3 (2) 2 (1) 1(1) 0 (0) 1(1) 1
cigarettes while identification
collecting data.
Have, but sellers are not
asked their age or 7 (4) 0 (0) 0 (0) 2 (2) 5 (4) 2
request.
No answer 1) 0 (0) 1) 9 (7) 2 (1) 2
Note: SRI = Saraburi TRT = Trad NYK = Nakhonnayok NPT = Nakhonpathom
PRI = Prachinburi.
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Compliance with the Tobacco Product Control Act

by Cigarette Shops in Five Central Provinces of Thailand

Paweena Pankrey'ang'* Rujinunt Laojira—aungkoon** Sanit Puongsup*** Thanong Duangpanow

Jariyaphan Rujirutchakul

ABSTRACT

This survey study aimed to assess the
perceptions and identify obstacles of cigarette
shops regarding law compliance of the
Tobacco Products Control Act using interviews
with structured questionnaires and observation.
Purposive sampling selection was conducted
to select 5 provinces in the central region
Health

Promotion Foundation to implement the

receiving funding from the Thai

Smoke-free Province Project from 2013-2015.
Cigarette shops were selected by systematic
sampling in each province. The results of the
survey from 783 shops showed that revenue
from the sale of tobacco products was
estimated at 12,690 baht each shop monthly.
Cigarette shop owners perceived the Tobacco
Product Control Act in the case of age

restriction of buyers at a high accuracy level.

J Public Health 2016; 46(3): 271-283
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However, the cigarette shop owners perceived
the law banning cigarette pack displays at
the point of sale with at a moderate accuracy
level. Results from observations revealed that
20% of shops showed cigarette pack and
brand, about half of which were displayed on
uncovered cabinets. Another finding was that
the loss of revenue of not selling cigarettes
to adolescents less than 18 years was perceived
as a barrier to legal practice. The survey results
before project implementing could suggest
that health officers should visit and educate
entrepreneurs regarding law compliance with
the Tobacco Product Control Act especially
concerning the prohibition of product displays

and sales to minors.

Keywords: cigarette shop, tobacco product

control law, law compliance
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