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Table 1 Data of Type of Tobacco Sold Online.

Number (%) of Types of Tobacco*

. Legall
Category of websites ga’y Self rolled E- Flavored Smokeless
manufactured Other
. cigarettes cigarettes cigarettes cigarettes
cigarettes
E-commerce (N = 344)
Web template (n = 284) 114 (401) 110 (38.7) 34 (12.0) 118 (41.5) 10 (3.5) 0 (0.0)
Non web template (n = 60) 21 (35.0) 2 (3.3 24 (40.0) 19 (31.7) 2 (3.3) 0 (0.0)
Web portal (N = 19) 11 (57.9) 5 (26.3) 3 (15.8) 7 (36.8) 1 (5.3) 0 (0.0)
Social Network (N = 11) 4 (36.4) 0 (0.0) 7 (63.6) 6 (54.5) 3 (27.3) 2 (18.2)
Other (N = 123) 52 (42.3) 31 (252) 34 (276) 48 (39.0) 8 (6.5) 0 (0.0)

* Some websites has more than 1 type of tobacco.
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Table 2 Data of Activities Apart from Selling Cigarette.

Number (%) of Activities*

. Involved Raising Public
Category of Websites

Smoker Community Building

Awareness of the Products

and Smoking Behavior. Blog Webboard
E-commerce (N = 344)
web template (n = 284) 214 (75.3) 22 (1.7) 164 (57.7)
non web template (n = 60) 49 (81.7) 11 (18.3) 25 (41.7)
Web portal (N = 19) 13 (68.4) 1 (56.3) 11 (57.9)
Social Network (N = 11) 9 (81.8) 1 (9.1) 5 (45.4)
Other (N = 123) 97 (78.9) 12 (9.8) 76 (61.8)
* Some websites has more than 1 kind of activities.
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Figure 2 Sample of a Webboard for Smoker Community Building.
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Table 3 Data of Promotional Characteristics.

Journal of Public Health Vol.42 No.3 (Sep-Dec 2012)

Number (%) of Promotional Characteristics*

Category of Websites Offering Free Cigarettes Offering Smokers’ Testimonial

. Packages Free and Production Use
Discounts Sample . . .

Display Delivery Demonstration
E-commerce (N = 344)

web template (n = 284) 128 (451) 21 (74) 263 (92.6) 66 (23.2) 16 (5.6)
non web template (n = 60) 32 (683) 13 (21.7) 54 (90.0) 12 (20.0) 19 (31.7)
Web portal (N = 19) 10 (52.6) 0 (0.0) 17 (89.5) 2 (10.5) 2 (10.5)
Social Network (N = 11) 3 (27.3) 2 (18.2) 11 (100) 4 (36.4) 8 (72.7)
Other (N = 123) 53 (43.1) 8 (6.5) 105 (85.4) 25 (20.3) 30 (24.4)

* Some websites has more than 1 Promotional Characteristic.
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Figure 3 Sample of Cigarettes Packages Designed to Appeal for Young Women.
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Table 4 Data of Displaying Warning Message for Underage Person.

Number (%) of Displaying Warning Message

Category of Websites

Yes No

E-commerce (N = 344)
web template (n = 284) 5 (1.8) 279 (98.2)
non web template (n = 60) 3 (5.0) 57 (95.0)
Web portal (N = 19) 1 (5.3) 18 (94.7)
Social Network (N = 11) 0 (0.0 11 (100.0)
Other (N = 123) 2 (1.6) 121 (98.4)
Summary (N = 497) 11 (2.2) 486 (97.8)

NANITANTIINITVILRUA LRI TINAVRUA

q

Uszinnduwydn dnspefudynisiniudud
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Table 5 Data of Tobacco Sale with Other
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Products.

Number (%) of Sale with Other Products

Category of Websites

Yes No

E-commerce (N = 344)
web template (n = 284) 61 (21.5) 223 (78.5)
non web template (n = 60) 20 (33.3) 40 (66.7)
Web portal (N = 19) 3 (84.2) 16 (15.8)
Social Network (N = 11) 6 (54.5) 5 (45.5)
Other (N = 123) 21 (17.1) 102 (82.9)
Summary (N = 497) 111 (22.3) 386 (77.7)
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Survey of the Extent of Internet Cigarette Sales in Thailand

Nara Thiamkli" Piyarat Nimpitakpong™ Churunee Pitchayakulmongkol -

ABSTRACT

This is a cross-sectional study aimed
to explore the extent of internet cigarette
sales in Thailand. Two researchers monitored,
retrieved, and stored websites social media
(Facebook, Twitter), Blog, Webboard, and
Youtube information related to internet cigarette
sale using specific keywords. The content was
later analyzed using a check-list report form
which was created by the researchers and
validated by two experts in this field. There
were a total of 497 websites found related
to internet cigarette sale in Thailand. These
websites comprised of e-commerce websites
(N=344), web portal (N=19), social network
websites (N=11) and others (N=123). Types of
tobacco sold online were legally manufactured
cigarettes (found in typical retail stores), flavored

cigarettes, self rolled cigarettes, e-cigarettes,

J Public Health 2012; 42(3): 32-43

and smokeless tobacco. Activities on these
websites, apart from selling cigarettes, involved
raising public awareness of the products and
smoking behavior, and building a smoker
community such as blog or webboard. Promo-
tional tactics included cigarette package
displays, offering discounts and free samples,
offering free delivery, smokers’ testimonial and
production use demonstration as well as
giving out free gifts with purchases. Most of
these online outlets did not display a warning
message for underage persons before entering
the websites. Twenty two percent of these
online outlets also sold other products. The
authority should implement stronger regulations

on internet cigarette sales.
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